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Report Cu!ltom Insights 

Sum Compare 

nfemta Age 

Sum Ct1mpare 

:3ciography 

AU ofth-e USA 

Sum Compare 

Urban O♦ne1ty 

Sum Compare 

Urban 

Suburban 

Rural 

nferr~d 1ncorna 

Sum Compare 

$-0-24K $2549K 

tS0-14K 175419K 

$t50K+ 

nferrso Par.,r:ta! 3t&tu• 

Sum Compare 

Parent 

Noo"f)arent 
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1 of 7 questions from Magnet Survey 07/23/14 

1 1ke what vou ';oe? Gel $[>0 off yQur first survey Clillllil~~ 

!JJLT,Ptf AMSWER~ 

Which (if any) of the following products should be removed entirely from the US market and 
made unavailable to all consumers, in your opinion? 

Resutts for all respondents. Weighted data unavailable for this view. (704 responses) 

Confidence too close to call. 

Export• 

"'OptlOns 

9ar Chara ON OFF 

~$ach tabi• ON OCF 

/Je1g:hted ON OFF 

P•rc•nt•Q•• ON OFF 

Sort by mnner ON OFF 

.. Answers 

Skateboard& 

BaHoons 

Swimming Pools 

Trampolines 

All Terrain Vehicles 

Ans-rs UndupHcated ruch 

None of ~lrda 
Balloons 

sw1·mming Pools 
Tram po 1fflmpoHnes 

AH Terrain Vehicles 

Ail Terrain Vehicies 
Skateboards 

Balloons 
Balloons Trampofines 

All Terrain Vehicles 

Skateboards 
Balloons 

TrampoUnes 
SAhlilftilto&lllicies 

Trampolines 
All Terrain Vehicles 

• 3.1%,•tet-11> 

13~ of reepondenla 
,.., 1.70/oi+i 3{-07} 

10.2% of respondents 

Trampolines 5.8% of respondents 

ResponM metrics Results table 

4 

3 

2 

Metncs. oniy apply to the tophne results for this question Filters and we!ghtmg cto not aooly 

Impressions 

4,625 

Response Times 
Median response time ls 17.8 seconds 

Publisher categories 

Responses 

704 

Responses by hour of day 
Load times of r8$p0ndents 

News; 73.4%, Mobile: 11.2%, Arts & Entertainment 9.1%, Other 6.2% 

Answer details 
The answers were displayed In a random order 

Below all the answers. there was an option for "None of the above" 

None of the above 

Response Rate 

15.2% 

Responses by day of week 
Local times of respondents 

Survey cruted by: 

Zen Magnets 
zenmagnets.com 
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Report Custom Insights 

I nferred Gender 

Sum 

Male 

nferred Age 

55-64 

Geography 

Compare 

Female 

65+ 

All of the USA 

Sum Compare 

Urban Density 

Sum Compare 

Urban 

Suburban 

Fgurai 

nferred income 

Sum Compare 

$0.24K $25-49K 

$50-74K $75-99K 

$150K+ 

nferred Parental Status 

Sum Compare 

Parent 

Non-parent 

elaineniedz@gmail.com • Help • About Consumer Surveys • Sign out 

1 of 7 questions from Magnet Survey 07/23/14 Shae Export � 

L ike what you see? Get $50 off your first survey 

MULTIPLE ANSWERS 
Which (if any) of the following products should be removed entirely from the US market and 
made unavailable to all consumers, in your opinion? 

- Options 

Bar charts ON OFF 

Results for all respondents. Weighted data unavailable for this view. (704 responses) 
Confidence too close lo call. 

Answers Unduplicated reach 

None of @@a9Drda 
Balloons 

2g/ming Pools Trampolitf@mpolines 
All Terrain Vehicles 

Aii Terrain Venicies 
Skateboards 

Balloons 
Balloons Trampolines 

All Terrain Vehicles 

Skateboards 
Balloons 

Trampolines 
Sv@lifer@iPtabicies 

Trampolines 
All Terrain Vehicles 

1 5.86gf respondents 
� 

6.o%.197-14) 

• 3.1%,•16/-11> 
13,8% of respondents 

� 
1.7%+1370.7) 

10.2% of respondents 

Trampolines 5.8% of respondents 

Response metrics Results table 

4 

3 

2 

Metrics oniy apply to the topline results for this question. Filters and weighting do not apply 

Impressions 

4,625 

Response Times 
Median response time is 17.8 seconds 

Publisher categories 

Responses 

704 

Responses by hour of day 
Local times of respondents 

News: 73.4%. Mobile: 11.2%. Arts & Entertainment: 9.1%, Other: 6.2% 

Answer details 
The answers were displayed in a random order 
Below all the answers. there was an option for "None of the above" 

Reach tabie ON OFF 

Weighted ON OFF 

Percentages ON OFF 

Sort by winner ON OFF 

- Answers 

Skateboards 

Balloons 

Swimming Pools 

Trampolines 

All Terrain Vehicles 

None of the above 

Response Rate 

15.2% 

Responses by day of week 
Local times of respondents 

Survey created by: 
Zen Magnets 
zenmagnets.com 
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Which (if any) of the following products should be removed entirely from the US market... Page 2 of 2 

Sampling bias 
C~g t,,o ..,.-O's~ diltrlbullon to tho ln1amot Popul-.i data for US. 

Group I ResponM I Non- Int.met I Bia• 
I ! l'ffPOIIM Population I 

Male 61.3% 52.7% 48.0% 13.3% 

Female 38.7% 47.3% 52.0% -13.3% 

18-24 9.8% 6.3% 14.1% -4.3% 

25-34 21.0% 14.3% 19.4% 1.6% 

35-44 12.9% 13.4% 18.7% -5.9% 

45-54 20.0% 22.8% 19.4% 0.6% 

55-84 22.6% 21.4% 16.0% 6.6% 

65+ 13.8% 21.9% 12.3% 1.5% 

Mldwell 525% 54.9% 220% 30.5% 

Northeut 10.5% 10.2% 18.9% -8.4% 

So<.th 110% 10.0% 35.3% -24.4% 

WHt 26.0% 25.0% 23.8% 2.3% 

RMSESCOJ9 1.5% 

,:,2014 Googl• -About- Term• - Privacy Policy- Program Poicies- Send Feedback 

Absolute bias 

-13% +13% 

Survey cruted by: 

Zen Magnets 
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Sampling bias 
C~g t,,o ..,.-O's~ diltrlbullon to tho ln1amot Popul-.i data for US. 

Group I ResponM I Non- Int.met I Bia• 
I ! l'ffPOIIM Population I 

Male 61.3% 52.7% 48.0% 13.3% 

Female 38.7% 47.3% 52.0% -13.3% 

18-24 9.8% 6.3% 14.1% -4.3% 

25-34 21.0% 14.3% 19.4% 1.6% 

35-44 12.9% 13.4% 18.7% -5.9% 

45-54 20.0% 22.8% 19.4% 0.6% 

55-84 22.6% 21.4% 16.0% 6.6% 

65+ 13.8% 21.9% 12.3% 1.5% 

Mldwell 525% 54.9% 220% 30.5% 

Northeut 10.5% 10.2% 18.9% -8.4% 

So<.th 110% 10.0% 35.3% -24.4% 

WHt 26.0% 25.0% 23.8% 2.3% 

RMSESCOJ9 1.5% 

,:,2014 Googl• -About- Term• - Privacy Policy- Program Poicies- Send Feedback 

Absolute bias 

-13% +13% 

Survey cruted by: 

Zen Magnets 
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Sampling bias 
Comparing this question's sample distribution to the Internet Population data for US. 

Group 
� 

Response I Non- Internet i Bias 
Population i 

Malo 61.3% 52.7% 48.0% 13.3% 

Female 38.7% 47.3% 52.0% -13.3% 

18-24 9.8% 6.3% 14.1% -4.3% 

25-34 21.0% 14.3% 19.4% 1.6% 

35-44 12.9% 13.4% 18.7% -5.9% 

45-54 20.0% 22.8% 19.4% 0.6% 

55-64 22.6% 21.4% 16.0% 6.6% 

65+ 13.8% 21.9% 12.3% 1.5% 

Midwest 52.5% 54.9% 22.0% 30.5% 

Northeas 10.5% 10.2% 18.9% -8.4% 

South 11.0% 10.0% 35.3% -24.4% 

West 26.0% 25.0% 23.8% 2.3% 

RM8E score 6.5% 

2014 Google - About - Terms - Privacy Policy - Program Policies - Send Feedback 

Absolute bias 
-s- � ■ +13% 

Survey created by: 
Zen Magnets 
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Report Custom !mughts 

Sum Compare 

Male Female 

~g• 

Sum Compare 

18-24 25.34 

65+ 

All of the USA 

Sum 

Sum 

Compare 

Compare 

Urban 

Suburban 

Rural 

Sum Compare 

$0-24K $25-49K 

$50-74K f.f5.if9K 

$10(M49K $150K+ 

Status 

Sum Compare 

Parent 

Non.parent 

elaineniedzC!lgmall.com • Help • About Consumer Surveys • Sign out 

ol 7 quest10ns from Magnet Survey 07123114 Share Export v 

\Nhich (if any) of the following products should be removed entirely from the US market and 
made unavailable to all consumers, in your opinion? 

"2' Options 

ON 

Results for all respondents. Weighted data unavailable for this view. (704 responses) 
Confidence too close to call. 

Ans-rs Unduplloated reach 

Nof!taHifl above 
Tobacco 

T<Jfl== 47.6% 

Marijuana 

Manjuana 
Firearms 
Tobacco 44.9% Fif(W{Nt1ca 

Marijuana 

Firewom 
Firearms 
Tobacco 39.2% 

AIIMfiilJana 

Tobacco 
Marijuana 

33.4% of respondents 

Tobacco 20 .6% of respondents 

RuponN metrics Results table 

#of ans-... 

2 

only apply to the top!ine resurts for this question Filters and weighting do not app!y 

! mpresstons 

4,624 

Response Times 
Median response time !s 11.1 MCOnde 

Publisher categories 

Responses 

704 

Responses by hour of day 
Local times of respondents 

New&: 73A%, Mobile: 11.2%, Arts & Entertainment: 9.1%, Other: 6.2% 

Ans,,,.,r details 
The answers were displayed in a random order 

Below atl the answers, there wa& an option for "None of the above~ 

ON 

Neighted ON 

Percentages ON 

ON 

Answers 

Firearms 

Tobacco 

Alcohol 

Fireworks 

Marijuana 

None of the above 

Response Rate 

15.2% 

Responses by day of week 
Local times of respondents 

Survey created by: 

Zen Magnets 
zenmagnets.com 

OFF 

OFF 

OFF 

OFF 

https :/ /www .google.com/insights/ consumersurveys/view?survey=tfztutgoo 725s&question... l 0/20/2014 
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Report Custom Insights 

inferred Gender 

Sum 

aaie 

inferred Age 

Sum 

Compare 

Female 

Compare 

3544 45-54 

55-64 85+ 

Geography 

All of the USA 

Sum 

Urban Density 

Sum 

Compare 

Compare 

Urban 

Suburban 

Rural 

Inferred Income 

Sum 

$0-24K 

$50-74K 

Compare 

$25-49K 

$75-99K 

$100-149K $150K+ 

nferred Parental Status 

Sum Compare 

Parent 

elaineniedz@gmall.com � Help • About Consumer Surveys • Sign out 

2 of 7 questions from Magnet Survey 07/23/14 Share Export � 

L ike what you see? Get $50 of your first survey Cism sos co6teat 

MULTIPLE ANSWERS 
Which (if any) of the following products should be removed entirely from the US market and 
made unavailable to all consumers, in your opinion? 

- Options 

Bar chats ON OFF 
Results for all respondents. Weighted data unavailable for this view. (704 responses) 
Confidence too close to call. 

Answers Unduplicated reach 

Nop@am@ above 
Tobacco 

182 
7e% 

Marijuana 
Marijuana 

Firearms 
Tobacco 

Fiae@orks 
Marijuana 

Fireworks 
Firearms 

44.9% 

Tobacco 39.2% 
Aibterjuana 

Tobacco 
Marijuana 33.4% of respondents 

Tobacco 20.6% of respondents 

Response metrics Results table 

# of answers 

2 

Metrics only apply to the topline resuits for this question, Filters and weighting do not app!y 

Impressions 

4,624 

Response Times 
Median response time is 11.1 seconds 

Publisher categories 

Responses 

704 

Responses by hour of day 
Local times of respondents 

News: 73.4%. Mobile: 11.2%, Arts & Entertainment: 9.1%, Other: 6.2% 

Answer deta ils 
The answers were displayed in a random order 
Below all the answers, there was an option for "None of the above" 

Reach table ON OFF 

Weighted ON OFF 

Percentages ON OFF 

Sortby winner ON OFF 

- Answers 

Firearms 

Tobacco 

Alcohol 

Fireworks 

Marijuana 

None of the above 

Response Rate 

15.2% 

Responses by day of week 
Local times of respondents 

Survey created by: 

Zen Magnets 
zenmagnets.com 
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Which (if any) of the following products should be removed entirely from the US market... Page 2 of2 

Sampling bias 
Comparing Ilia question'• sample cbb'tbution to the intemfi Population data for US 

Glroup 

I 
RasponM I Non- i Int.met I Blas 

1 ruponse I Population I 
I I I I 

Male 60.5% 54.5% 48.0% 12.4% 

Female 39.5% 45.5% 52.0% -12.4% 

18-24 9.8% 8.5% 14.1% -4.3% 

25-34 20.7% 15.1% 19.4% 1.3% 

35-44 12.9% 12.7% 18.7% -5,9% 

45-54 20.0% 20.7% 19.4% 0.6% 

55-64 22.6% 20.3% 16.0% 6.6% 

65+ 14.0% 22.7% 12.3% 1.7% 

Midwest 52.0% 57.()% 22.0% 30.0% 

Northeast 10.4% 8.8% 18.9% -8.5% 

South 10.8% 8.9% 35.3% -24.5% 

West 26.8% 25.4% 23.8% 3.0% 

RMSEIOCH9 1.4% 

02014 Google - About - T •rm• - Prrvacy Policy• Program PoltClN • Send Feedback 

Absolute blaa 

-13% +13% 

Survey created by: 

Zen Magnet• 
zenmagneta.com 
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Sampling bias 
Comparing Ilia question'• sample cbb'tbution to the intemfi Population data for US 

Glroup 

I 
RasponM I Non- i Int.met I Blas 

1 ruponse I Population I 
I I I I 

Male 60.5% 54.5% 48.0% 12.4% 

Female 39.5% 45.5% 52.0% -12.4% 

18-24 9.8% 8.5% 14.1% -4.3% 

25-34 20.7% 15.1% 19.4% 1.3% 

35-44 12.9% 12.7% 18.7% -5,9% 

45-54 20.0% 20.7% 19.4% 0.6% 

55-64 22.6% 20.3% 16.0% 6.6% 

65+ 14.0% 22.7% 12.3% 1.7% 

Midwest 52.0% 57.()% 22.0% 30.0% 

Northeast 10.4% 8.8% 18.9% -8.5% 

South 10.8% 8.9% 35.3% -24.5% 

West 26.8% 25.4% 23.8% 3.0% 

RMSEIOCH9 1.4% 

02014 Google - About - T •rm• - Prrvacy Policy• Program PoltClN • Send Feedback 

Absolute blaa 

-13% +13% 

Survey created by: 

Zen Magnet• 
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Sampling bias 
Comparing Ilia question'• sample cbb'tbution to the intemfi Population data for US 

Glroup 

I 
RasponM I Non- i Int.met I Blas 

1 ruponse I Population I 
I I I I 

Male 60.5% 54.5% 48.0% 12.4% 

Female 39.5% 45.5% 52.0% -12.4% 

18-24 9.8% 8.5% 14.1% -4.3% 

25-34 20.7% 15.1% 19.4% 1.3% 

35-44 12.9% 12.7% 18.7% -5,9% 

45-54 20.0% 20.7% 19.4% 0.6% 

55-64 22.6% 20.3% 16.0% 6.6% 

65+ 14.0% 22.7% 12.3% 1.7% 

Midwest 52.0% 57.()% 22.0% 30.0% 

Northeast 10.4% 8.8% 18.9% -8.5% 

South 10.8% 8.9% 35.3% -24.5% 

West 26.8% 25.4% 23.8% 3.0% 

RMSEIOCH9 1.4% 

02014 Google - About - T •rm• - Prrvacy Policy• Program PoltClN • Send Feedback 

Absolute blaa 

-13% +13% 

Survey created by: 

Zen Magnet• 
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Sampllng bias 
Comparing this question's sample distribu to the internet Population data for US 

Group 

Male 

Female 

18-24 

25-34 

35-44 

45-54 

55-64 

65+ 

Midwest 

Northeast 

South 

West 

I RasponM I Non- i Int.met I Blas 
response ! Population � 

I I I I 

60.5% 54.5% 48.0% 12.4% 

39.5% 45.5% 52.0% -12.4% 

9.8% 8.5% 14.1% -4.3% 

20.7% 15.1% 19.4% 1.3% 

12.9% 12.7% 18.7% -5.9% 

20.0% 20.7% 19.4% 0.6% 

22.6% 20.3% 16.0% 6.6% 

14.0% 22.7% 12.3% 1.7% 

52.0% 57.0% 22.0% 30.0% 

10.4% 8.8% 18.9% -8.5% 

10.8% 8.9% 35.3% -24.5% 

26.8% 25.4% 23.8% 3.0% 

RM8E score 6.4% 

02014 Google - About - Terms - Privacy Policy - Program Policies - Send Feedback 

Absolute bias 

-13% +13% 

Survey created by: 

Zen Magnets 

zenmagnets.com 
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Are you aware that Federal Government is attempting to remove "aggregate sets of high p... Page 1 of 2 

elalnenledz@OmaU.com • Help • About Consumer Swveys • Sign out 

3 of 7 questions from Magnet Survey 07123/1.4 Shar• Export• 

Like wtlat you S-Oe? Get $50 ott your first survey 

·~~-GE MTH MENU 
Report Custom Insights Are you aware that Federal Government is attempting to remove "aggregate sets of high 

powered magnets•, typically used for art and education, from the US market? 

• Options 

We1ght6d ON 
1 r>ferred Sender 

Sum Compare 

Mate Female 

Sum Compa,.. 

Geography Reaub for reapondenta wlh demognlphlca. Weighted by Age, Gender, R~. (418 responses) 
Order llatlltically tlgnillcant. 

All of the USA 

sum 

Urban Density 

sum 

Comp,ire 

Compa,. 

Urban 

Suburban 

Rural 

nferred Income 

sum Compa,.. 

$0-241< S25-49K 

160-741( $75-99K 

$10CMA.9:K $150K+ 

:r.terred Parantal Status 

Sum Compat• 

Parent 

No 

Yea 13.2%(+561-< ,, 

ResponN mefrtol Rasub ttibt• 

Metrics only apply to the topllne reoUlts for thi• questlOn. Filters and weighting do not apply 

Impressions 

4,624 

Response Times 
Mtd., rHpOnM time is 10.2 HCOnda 

Publisher categories 

Responses 

704 

Responses by hour of day 
Local tmN of rHpOnc:iw:I 

Nowa: 73 .• %, Moble: 112%. Mo& E-mont 9.1%, Olho<: 6.2% 

Ans-r details 
TM answer. w•• chptay~ in I random ordtt 

Sampling bias 
Comparing Na quedon'• umpfe datrl:HJtlon to tM lni»rnet Populll1l0n dWl for US.. 

I 
Group 'ResponN Non- Int.met Blas 

I 
response ! Population j 

Male 59.4% 56.7% 48.0% 11.3% 

Female 40.6% 43.3% 52.0% -11.3% 

18-24 9.8% 9.1% 14.1% -4.3% 

25-34 20.8% 15.5% 19.4% U% 

35-44 12.9% 12.7% 18.7% -5.9% 

Perc1mtage& 

Sort by wmnar 

... Answwn 

YN 

No 

Response Rate 

15.2% 

Reoponses by day of -k 
LoclltlmuotrHpOndtnta 

ON 

ON 

Survey created by: 

Zen Magneta 
zenmagneta.com 
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OFF 

OFF 
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3 of 7 questions from Magnet Survey 07123/1.4 Shar• Export• 

Like wtlat you S-Oe? Get $50 ott your first survey 

·~~-GE MTH MENU 
Report Custom Insights Are you aware that Federal Government is attempting to remove "aggregate sets of high 

powered magnets•, typically used for art and education, from the US market? 

• Options 

We1ght6d ON 
1 r>ferred Sender 

Sum Compare 

Mate Female 

Sum Compa,.. 

Geography Reaub for reapondenta wlh demognlphlca. Weighted by Age, Gender, R~. (418 responses) 
Order llatlltically tlgnillcant. 

All of the USA 

sum 

Urban Density 

sum 

Comp,ire 

Compa,. 

Urban 

Suburban 

Rural 

nferred Income 

sum Compa,.. 

$0-241< S25-49K 

160-741( $75-99K 

$10CMA.9:K $150K+ 

:r.terred Parantal Status 

Sum Compat• 

Parent 

No 

Yea 13.2%(+561-< ,, 

ResponN mefrtol Rasub ttibt• 

Metrics only apply to the topllne reoUlts for thi• questlOn. Filters and weighting do not apply 

Impressions 

4,624 

Response Times 
Mtd., rHpOnM time is 10.2 HCOnda 

Publisher categories 

Responses 

704 

Responses by hour of day 
Local tmN of rHpOnc:iw:I 

Nowa: 73 .• %, Moble: 112%. Mo& E-mont 9.1%, Olho<: 6.2% 

Ans-r details 
TM answer. w•• chptay~ in I random ordtt 

Sampling bias 
Comparing Na quedon'• umpfe datrl:HJtlon to tM lni»rnet Populll1l0n dWl for US.. 

I 
Group 'ResponN Non- Int.met Blas 

I 
response ! Population j 

Male 59.4% 56.7% 48.0% 11.3% 

Female 40.6% 43.3% 52.0% -11.3% 

18-24 9.8% 9.1% 14.1% -4.3% 

25-34 20.8% 15.5% 19.4% U% 

35-44 12.9% 12.7% 18.7% -5.9% 

Perc1mtage& 

Sort by wmnar 

... Answwn 

YN 

No 

Response Rate 

15.2% 

Reoponses by day of -k 
LoclltlmuotrHpOndtnta 

ON 

ON 
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OFF 

https :/ /www.google.com/insights/ consumersurveys/view?survey=tfztutgoo 725 s&question. .. 10/20/2014 

Are you aware that Federal Government is attempting to remove "aggregate sets of high p... Page 1 of 2 
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