U.S. CONSUMER PRODUCT SAFETY COMMISSION
4330 EAST WEST HIGHWAY
BETHESDA, MARYLAND 20814-4408

Record of Commission Action
Commissioners Voting by Ballot*

Commissioners Voting: Chairman Inez M. Tenenbaum
Commissioner Nancy A. Nord
Commissioner Robert S. Adler

ITEM:

Agency Information Collection Activities — Registration Card Effectiveness Survey
(Briefing package dated January 23, 2013)

DECISION:

The Commission voted unanimously (3-0) to approve with changes the draft notice in the
Federal Register that will solicit comments on a proposed collection of information for a report
on the effectiveness of product recalls under section 104(d)(4) of the Consumer Product Safety
Improvement Act. The Commission will consider all comments received in response to the
notice before requesting approval of this collection of information from the U.S. Office of
Management and Budget under the Paperwork Reduction Act of 1995.

For the Commission:

T e X Scie——

Todd A. Stevenson
Secretary

* Ballot vote due January 29, 2013
Attachment: Changes Agreed Upon

CPSC Hotline: 1-800-638-CPSC(2772) % CPSC's Web Site: http:/www.cpsc.gov



SURVEY

Information about the recall

1 What is the name of the firm?

2 | What was the recalled product?

3 What was the date of the recall?

4 | How many units were sold?

5 | How many units were sold with a CPSIA-required
product registration card?

Information about the consumers who registered their products

6 | Of the number of units sold with a CPSIA-required
product registration card, how many consumers
registered their products?

Among these consumers:

6.1 | How many consumers registered by mailing in the
CPSIA-required product registration card?

6.2 | How many consumers registered online (using firm'’s
website)?

6.3 | How many consumers registered by sending e-mail?

6.4 { How many consumers used other methods to
register, if applicable? Please explain these methods.
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Information about the firm’s attempt to contact the consumers directly about the
recall

Overall, how many consumers did the firm attempt to contact

directly about the recall?

By using the information
provided on the product
registration cards

By using information gathered
with methods other than product
registration cards (e.g., customer
loyalty cards, customer shipping
database)?

7.1

How many consumers did the

firm attempt to contact directly

about the recall?

7.2

How many consumers did the
firm attempt to contact about
the recall via postal mail?

7.3

How many consumers did the
firm attempt to contact about
the recall via e-mail?

7.4

How many consumers did the
firm attempt to contact about
the recall via phone?

7.5

How many consumers did the
firm attempt to contact about
the recall via other methods?

Please explain these methods.

7.6

How many consumers were not

reached due to contact
information that was no longer
valid?

1. How many consumers had
invalid postal addresses?

2. How many consumers had
invalid e-mail addresses?

3. How many consumers hkad
invalid phone numbers?

4, Howmany consumers had
other types of invalid
contact information?

7.7

Please explain the methods that

the firm uses to collect
consumer contact information
for recalls other than product
registration cards.
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Information about the return/correction rate of the recalled product

8 What is the total number of products returned/corrected?

8.1 | What s the totalnumber of products returned/corrected by consumers
who were reached via information provided on the product registration
cards?

8.2 | What is the total number of products returned/corrected by consumers
who were reached via contact information gathered with methods other
than product registration cards?

8.3 | What is the total number of products returned/corrected by consumers

who were not reached directly but may have heard about the recall via
other means such as the firm’s website, blogs, TV announcements, and
word-ofmouth?

Other Questions

9 Are there any specific methods that the firm employs to ensure that consumers notice and handle the
product registration card after purchasing the product?
10 | Does the firm have any suggestions for changes to the product registration card content and design that

would make consumers more likely to register their products, enable manufacturers to more effectively
communicate with consumers in the event of a recall, or otherwise improve the utility of the product
registration cards?
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