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Mr. Jeffrey S. Bil'mrne 
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Suite700 a, -
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We appreciate the time end effort that you and nth« 1'le1•1b'lla of the Cm,51111•er Product 

Safety Commiiwon ("CPSC") •letfhave devoted over the pest several months in discussing with 
reprcl'C'lltativesof Honda end other dis1tibuto1s of all-terrain vehicles (" ATVs") their plans "fter 
the expiration on April 29, 1998 of the Consent Decree that bas strictly reg,1lated their marketing 
and pmmotion of ATVs during the lest ten ye••·· As you know .6:om our .i!oolings, Bond11 
sharec the conc:ems of CPSC that ATV riding should be as safe as possible. In fo1m;,J,ating its 

•plans for the 1\Jture, Honda has givCJ1 c•Mibl consideiation to the Commission staff's views end 
the agency's statutory respoJJSJ'bilities. Before ~etting forth Honda's specific plans in the ereas of 
most "Our.ein to CPSC, we believe that it would be helptbl to e111pbasizethe very different 
context with respect to A TVs that exists today as contrasted with the situation ten years ago. 

• General Obaervedons 

We believ"' that CPSC end the ATV distn"b11tut1lihould plan for the fuliac in light of 
what baa tiartsp,~ over the past ten yt-ars l¥ith respect to the marlcetingend promotion of the 
safe use of ATVs end the very differe.nt clJaJJtngesthat face us today. 

s»bst•uti•JRiek Rr4v&tism - As youknow thc.e has bw•· a 47% drop in the risk of 
fatality through 1994 (the most recent year for which comprehensive date exist) enda 48% 
declino in eme.~ncy room beated injuries through 1995. We believe that the CPSC end the 
ATV industry can take great pride in these accomplishments. This dra11111tic reduction in injury 
and tlltality rates compares favorably with any of the success stories in the CPSC's histocy. 
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lm:me•odFocus on ATV Rider Bsbevior DOW available to • The extaosivo info•111ntion 
the ATV ind>,o:by and CPSC requin!II that we focus inereasing)y OD rider behavior. Dcapite tbe 
excellent prugress qi risk reduction, the most recent exposure surveys imd injury surveys 
conducted by tbe industry and CPSC r.nnfi1m that somo rldus .stillengage in activity that bas 
be011 consistently warned against. We lalow from the awlffllcss studies conducted in 
conj1mctit1nwith tho 1ece11l pClMl'"P of riders is tll\'ision of ATV labels that an ext111•-•slybigh 
fully aware oftbe specific ww11ings r,,garding vtzy risky pncticcs such as cae,yi11g passengers on 
ATVs. Dcspit" this, some riders still engage in such dangerous pracriees. As dismissed in more 
detail below, Honda bas atte111pted to identify differe111 sltategics that. i11•plomented together, will 
increr•ethe:likelihood that ridms .vill follow safo pnctices. 

Cbeuvs jn thoATV jnd11sl1y • After ton years of co111plialJCI' with the detailed provisions 
of the Co!!•en~ Decree, under the watchftll eye of CPSC, the ATV induslty ia a far different 
industry than lffl years ago. Working with CPSC, its dealers and its customers, Honda believes 
that it bas developed safety practices that have eun:tlibuted significantly to the reduction in risk 
described above. Moreover. these pnv.tices bsvo largely boon institutinna)ized within Honda and 
arc now integral features oftb11 marJrefjng and promotion ofHnnda ATVs. 

A RCUi111to Cmnpetjtjon• Honda looks forward with gieat mtbusias111bJthe return of a 
.,ru,,,al cornpetitivo madl.otplace for ATVs. For the past ten ye•1• the Consent Dec.ee bas 
dictated • ,mjfn1m app.o.u:h to safety rnessascs and pn,grarns that all thl' dislJibutors must follow 
to the Jetter. Honda considers itself a leader in A TV safety efforts and wants tbea oppot t,,.,;ty to 
justify tbia reputation 1tee of the MJ1s1taiuu. of the C"USent Decrco. Honda will develop its own 
prog,11111for deliveriilg safoty mcssaacs and promoting safe ATV use. Wo 1111'confident that 
co11S1•111ers as the distn1>utom rncs•ag,-. andwill bmcfit provide different and i1111ovative 
progia111•-Ill addition, CPSC will be able to evaluate such competitive e:fforts and to express its 
views as to which su:111 ,oost otrocrivo in achieving our mutual objectives. 

Honda'• Plau ID Sr-,:JftC! Area 

Tho CPSCbas asked about Honda's plans i11ceolain •rea• of concem and the following 
sets forth Honda's position in these matters; 

1, n. u WheelAll-Teti ■ tn-Velllcla 

Wo note'! that DO product or other defect bas ever bee11 identified in tluoc whcol 
ATVs. Despite this, Honda has no iirtenlion oi" ma•lreting three-wheel ATVs 
unlcsa wo can rn•nufiich.u'II a vehiclethat would meet standards that have bec:11 
approved by the CPSC. In the event, however, that other en111pwcs introduce 
thn:o-whcel ATV• and CPSC +ekes "O action to stop this practice, Hmda re1e.1 Yd 

.gb 'd • • • tho n t tc. reconSJ er•ts position, 
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2. Safety Information 

Honda will continue to provide appropriate safety inf'u11•••tion to consumers end 
usors. For example, Honda will use end support the labcle end hang tags that have 
been dcvolopod with CPSC. In these materiel• Honda will continue to 
rocnmml!!l\dATVs for the age recommended on these labcle. Some of these 
materials, however, will be I cvised to update ti!<111<>rconform lho111 to Fnnda 
style and fo•10Mt, Owner's manuals will continue to contain • strong safety 
message consiotent with the subftantlve infut111Mtinnal content of the Consent 
Decree messages, and any revised mm:iuaJs will be provided to the CPSC. 
Furthoz, Honda will continue to provide itc sbaP. offimding for the ATV toll-fiec 
hotline administered by SVIA, end Honda will continue to include the hotline 
1111mherin printed promotional materials. 

3. Advertbba& 

Honda had the first and most comprehensive advertising guidelinl!II in the A TV 
industzy long before the Consent Decree, These guidelinca Conned the basis for 
the mesm•rcs adopted in the Consent Dcaee. Accomingly, Honda will maintain 
its pn;vious guidelines (also used in our motorcycle advc,rlising). Honda rcsm v..i 
its right to rnak" IDodifications II may wa11ant, hut will, of course, cirl,11rnstancca 
maintain the essenro of the important safety messages that have been in place 
during the Cf'nsent Oecree. 

4. IDform•tlon and Education Proa,•m 

Honda's ride. education effi>rts me long stlmding. As discussed in our recent 
rae,,,ting,before the Consent f'lc..:1·e11end during the implc111<l!ltation of the Consent 
Decree, Honda bas supported, am<mg other 4-H efforts, the 4-H infc-,11,a•ion end 
education campaign di""''"' at youthfbl ATV ridm and prospwtive ridezs. In 
support of this pn,gr 1111, Honda bas provided to 4-H $2, l 97,000 fer ftuNDcing,as 
well is techni<'.al111sistanccend in..lci11d support, that 4-H bas ·1scdfor ATV 
infi,11,•Mtionand education. As we noted in our lJl('l!fing, tho 1uppo,t for the 
cwront 4-H ATV piug,arn was provided only after 4-H of\lai»ed the wppozl of 
CPSC in the sbucturing of tho 4-H course and the mal"nals •1scdduring 4-H 
infcn,,,.tiou and education efl"orta. For the future, H"Jlda bas pledged conti»>1ed 
support to 4-H youth info1111ation end cd•ration efforts, including ATVs, for 
another six yem at a rate of $500,000per year. Although the other ATV 
distributozs wero invited to join in this support, none of thCID ..ccepted our 
invitation. 

• 
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Further, Honda is very enthusiastic about the cutting edge ATV safety c•1•1paign 
developed by its advertising agency. }J you saw during the presentation by our 
advertising agency, thi, "llmpllign adcl•esses specific areas of safety (undeiage 
youth riding of iuapproptiately sized ATVs, youths carrying passengm, and use 
ofpro~ective gear) with a message to adults and care givets that ean he conveyed 
to young riders. Honda plans to support this effort at a level ofSlmillion per year 
for tLree yea••. 

Should other r,,e,;ilMa of the ATV industry deride to join in these efforts, Honda 
would be happy to expand the I&B p,ugr•rn and the 4-H suppuil prog,1111 

te with the additional n1nding those industry n,e11tbet1 would 
provide. 

5. Tnlnln1 

Honda will Cflntinue to offer p11ttbasC1"s freeand qualified family D"C•••beta 

training under the ATV Safety Jnstitute'a (" ASr) lutnd• on tre:uing progJ11•1 ,t no 
charge. Bonda undenrtaods thst ASI plans to cont iu•tc offering this course using 
the cummt cunicul•1rn. 

Honda will continue to maintain a dealer Joan prog,•.n for ATVs used in hainiug 
and the IP;;,a of the pn,g,1111 will be modified to be r.onsiste.nt with AmcriCHD 
Honda's Motorcycle Loan Plugrarn thst is now available for ttaining under the 
auspices of the Motorcycle Safety Fo•rndation. 

CPSC bas asked about ••sing incentives to purebescaa to encourage thtit•, rotake 
the ho bands011 training course. HMda is aware of no cr..dible cvi&.,,.,., or 
studies sugguliug that the past ineentives have been a signiflcan~ iDdi.....:11;;ent to 
purchasn• andtor their f,miJics to take the, hainiug C:Uwk In fact, it is Hmd•'• 
opinion thst the timely and agg,cssive e111nllment techniques develaped by ASI 
have bcL:11 , ,esponsible for the relatively bigb level of by J)lll'Cbasera 
without prior ATV e.:perirncc (appro%im•tcly 300/4). This participation rate 
c,ompares vetey favorably with otber non-rnand•toJy ttaining p,.,g,111,s, To our 
knowledge, providing free training as well as paying an incentive is 
••~edmted. Further, at 1csr. one nther me111ber of the ATV industry pays no 
incentives to enr.ourage haining and offers a mucb r.beaper and shorter IYainiug 
course. 

Honda believes thst there arc other teebniques which can be as ttrecti • .i, if not 
more so, tban thC' c,,-,ent progr1111 ,,f incentives. Ht'!'da will imple111ent -. new 
progiaa1(u well u a MW video encoumging trai,uug. discussed below) that it 
believes will be effective in attracting pwcbasexa to talc..,1>aiuin1-For cscb 

• 
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purchaser and eligi"ble f.e,,,;ly mc111ber who eo1119letes the ASI lta;ning coune, an 
entry will be rnade in a drawing. Honda will conduct four quarterly drawings for 
a refimd of the purehl'S'I price of tht1 training participant's ATV. At the end of 
each year a fifth drawing will then be held for a Honda automobile. Honda will 
continue this prograu, for the foreseeable future and evaluate its effccti >'cness 
periodically. If Honda cMer,,tioes that participation in haining is not at least what 
it was prior to expiration of the Consent Decree, at the end of one year. it will take 
steps to i,,.ptove to at least this level. 

' 
As another me, .. , i,f piomoting the haiuing course, Honda will provide to each 
i,urcha•er a videotape that will actively promote the training course and provide a 
series of important safety messages. This videotape will not be a substitute for 
hards·n11 h&ining. Honda plans to encourage taking the course in this videotape 
by down playing the "school'' or eumpetitive aspects of training and emphasizing 
the oppu, t,,.mytn m"dt other ridm, learn about local riding areas and develop 
skills.· 

6. Dee!e• Monltorln1 

As we have ilism1ssed with you, Hnnda docs not believe that the currmt practice 
of som,:, underage youths riding inappropiiately •i:red ATVs ste,,,,. iium sales 
practices of ATV dealm. When the Consent Decree was i11.plc111entcdinitially, 
considerable educatiO'J of dealm and the riding public was necessary. As you 
may know, Honda was the first ATV disbibutor to conduct unden:over 
monitoring and we begsn with a survey of approximately 9S% of the Honda 
dealer base. Over the past ten years, Honda 1w acbi""cd exceptinnaJly bigh 
C0111p1;ancerate,,, :fio111 its dealcrsh!ps. P,secl on this ei.:po;;enee and confirmed by 
the recent exposure andother surveys, }lnnda believes that representatioQS by 
sales personnel are not the crucial point in dete1111ining riding habits. U1ade1age 

We base this concl11siou on two points: First, Honda has dcteJ 111ined fiom 
interaction with dealm and its field pc:rs<>nncl who rev.,..! tbat I\tha1 p•>tcbas'"ls 
ATV is to b,i •••ed by an ••ode.age operator, once turned down by a dealer, learn 
not to reveal this infi,1111atinn to the next dealership they visit. 

• 

Next, as the safety awareness ,muJies conducted in you rna)' re1••c111t,er, 
conjvnction with the rccc,Jt A.TV safety label revisions showed that ride1s know 
about the ag11 rcco111111e11datio11S. in Honda's opinion, is not a lack of The problc:111, 
awareness, but a failure to follow the recommendations. Thus, " diff'ae•rt use of 
resources might be more efficient in prevwting 11nde~e riding. 

s 



Acconlingly, while Honda will continue to monitor dealer conduct in this. area, a 
major focus in the I&B ee•·tpaGgn (discussed above) will be to discourage 
underage youths tiom operating inappropiiately sized ATVs. Honda believes that 
flmd, ,;;;:pe1id'ldin the I&E ,effort will be a more effective use of resources to 
changeULdei age riding practices. 

Hondf will, however, continue to ins1ructdealers not to inappropriately promote 
or market ATVs for use by youths under the proper rec:o111111..uled age levels. 
Further, Honda will continue a prvg,1111 of undercover monitoring of de.d,:,,ship1 
and will advise the d~eia of the cooti114atio,i of thia prog,am Hc,,ida will take 
neces&IIJ)'cu11ectivemeasures up to md including te.1•1ination of dea]aship 
ag:w1;.enta for failure to follow our di•PCtives in this area, consistent with atate 
laws and reg.,l.tory require111cnts. 

Honda intends to rcsave to itself flexibility in the ,.,,,1,1,er and selcetiO'l of 
de.ilerahips for •rvdercover mol'litc,riJ1g.Duringthe implm11.mtatioo peri.id of the 
Consent Decree, we have developed substantial e:..:peri,a,ce and we believe that we 
are in a position to expend our rcsoun:c:s and energies in this 8JC8 in the most 
efficient mann«, For exa11,ple, Hcmda will ••se its field fo1ce (60 people, the 
largest in the industry), complaints and past histo.y to target dealers we suspect 
may be aproblc111.In picking an inspectioo target group in this m1101«, actions 
can 1,e ur.dc<laken••sing fewer resources. The dealer sa1•11'le in this approilcll, 
however, will not be a ranoom one fiom which ..ompliance rares for all Honda 
deaJ-.ships can '1ederived. Of course, CPSC can monitor :Honda's prog,ess in 
this area. 

• 

7. Voluntary Standards 

:Ronda believe11 tbu its ATVa today are th~ best .,ver in eve.y aspect, including 
safety. Bvcn so, Honda will continue to be put of the ANSI Volunta.y Standards 
process and will work within that process to maintain and promulgate l"OA"ingful. 
ATV atanclards. Honda loob f01 werdto ....,,l<ingwith the CPSC in this process. 

Conclu1lon 

Honda 1ecagr;za that its program for the future differs ht some respc:cts fi:on, those of 
the other ATV disbibutols...,. Hnnda ia committed, however, to maintaining ud enhancing the 
cssenc'"of the saf'i:,typ1ugrM1D• in effwt over the past ten yeara and, iD many eas...c, tllat have ber,11 
predated the Consart necree. Wem; wnfidcnt that the CPSC will focus on the overall swpe 
and cornrninuent of Honda's pla,,n"'1 efforts to promote safe ATV,,,, rath4"1"thanthominor 
differences that may exist amon& the several distributom. Such variations are both inevitable and 
desirable under the retwn tu competition that the expiration of the Consent D..cee pc•11•its. 

-
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ABalways, Honda atands ready to cc.opciato with the CPSC by providing inf.,tmation and 
assisting the CnmmiRSion in evaluating the Honda prc,gtam desctibecl in this letter. We believe 
that once this prc,g.1111 iA i11iplemented and you have an opporta11ityto evaluate it, you will ag,r,c, 
with us that competition in safety, as in other aspects of ATVs, will lead to the best result for the 
consumer. • 

SiDUJ"elyyours, 

AMERICANHONDA MOTOR CO., INC . 

• 
Williama. Willen 
Managing<"-'>1111,e• 
Plod11ctI esaJGroup 

WRW:rpb 

• 

• 

• 
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AMERICAN HONDA i-.0·1 oR CO., INC, 
PROPOSEDATV SAFETY AWARENESSCAMPAIGN 

• 

"Stupid Hurts" 
May 18, 1998 

This document deso lbes the ATVSafety AwarenessInformationand education 
campaignthat American Honda Motor co.,Inc. ("Honclaj plans to Implement. 

Objective 

• Raiseawarones:sof the safety and proper operation of ATVs among 
parents/supervisorsIn an effort to help reduce· the oc:c:ur.e11ceof Injury; 
primarily Injury to children 

Strategy 

• Developa print campaign targeted towards parents/owners of ATVs that 
st. esses their responslblllty for the safety of others. 

• The overall of the campaign Is "ParentalSupervision"and 
emphasizesthe followlng keysafety lsSues; 

CJ Never carry a passenger on an ATV 
CJ Children must only ride appropriatesized ATVs 
CJ Alwayswear appropriate safety gear 

• Addltlonallythe campaign wlll lndude Information promoting the ATV 
training course and the ATV Safety I11stltute's800 number. 

Creative Development 

• The "Stupid Hurts" print campaign uses a dlrect'ancl hard-hitting 
approach. The campaign putsthe •tsponslblllty of safe ATVdriving on 
the parent or adult caregiver ( rere. • ed to collectlvely as "parent;. The 
headlinesemotlonallylink the parent's behavior to the consequencesof • 
unsafe riding. 

• The campaignuses a tag line that provides parents with a message to 
pass on to their chlldren ... •Stupid Hurts." This message 
communicatesto children that dangerous or risky behavior Is not a 
challengebut a negative thing to do. The rationale for this approach Is 
that typlcally Ifyou tell children nmto do something, they'll mostlikely do 
It anyway . . . but not If It will make them look stupid. 

-----·· ,. __ _ 



• There will be three different executions of the campaign over a three year 
period. 

MEDIA STRATEGY 

Developa magazine plan that targets parents whoare likely to ownor purchase 
an AlV. Toe target Includes AlV enthusiasts, hunters/outdoorspeople and 
farmers who useATVs for multlple uses. 

Why magazines? 

• A national presence 

• Atargeted, cost-efficient environment 

• Opportunityto provide a hard hitting and direct safety n,essag-eto the 
reaner 

• Meansto communicate various aspects of the safety message to the 
audieneeasthey 1eadeach monthly magazineIssue -All magazineson 
the schedule wlll carryall three executions of the campaign to 
communicatethe message componentsdearly to the readers of each 
magazine.Enclosedare rough drafts of some of the types of safety 
messagesthat would be used. 

• Potentialto reach AlV riders and potential buyers when they are reading 
about riding, hunting and the outdoors 

Which magazines? 

Toe magazine sctiedulewill Include four types of magazines: 

1. ATV /dirt enthusiast magazines Including titles suchas: 

Tltle Est.Circulation 

ATV 4 WheelActlun 
ATV~Ma zlne 
AlV rt 
Blue Ribbon 
Dirt Bike 
Dirt Rider 
Dirt Wheels 

45000 
220000 
70000 
15~ 
98000 
172 000 
70000 

• 
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2. Magazines about hunting and outdoor pursuits such as: 
• 

Title Est.Circulation 

• 

4 Wheel and Off Road 
American Hunter 
Field and Stream 
Four Wheeler 
Game and Fish 
Guns and Ammo 
Huntln_g_ 
North American Hunter 
Outdoor Life 
s rts Affeld 

363000 
1115 000 
1750000 
324000 
550000 
584000 
390000 
706000 

... 1353 000 
466000 

• These magazinesreach readers when they are thinking about the various 
outdoor activities In which they might use an ATV. 

3, Magazines targeting f111111ers: 

Title Est. Clrculatlon 

4. Magazines targeting parents of school-age children: 

• 

Title Est. Clrculatlon 

Faml Fun l 020000 
Faml Ufe 453 000 

• These magazine; cxt.e,ld the message to more parents who are Interested 
In famlly activities but may not read ATV or hunting/outdoors magazlMs. 

Timing. 

Start With October 1998 Issuesand run at least three separate lndlvlc:lualone­
page ads for three consecutive months. Depending on the costs of these ads 

• 
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(I.e., whether they are teated as commercial or public service ads) Honda~ 
be able to run a similar rotation of ads In the spring of the three years also. 

• Desireto begin advertising assoon as possible: 

CJ Magazineclosing dates are three months prior to Issue date 

CJ October Issues will ship to subscribersand new.ssta,1ds In 
September 

• 11mlng coincides with the Fall season, when purchase of newAlVs Is at 
It's peak and when readership IS typically at ltSfullest potential. 

• Maintenanceplans wtll be developed and executed tv bestmaintain 
awarenessof safe and proper operation of ATVs. 

Follow-On Activities 

In addition to the print campaign, an oversized po:.te, using the "Stupid Hurts• 
themewill be produced and provided to all Honda dealers for display In their AlV 
sales area. If the campaign IS well received, further promotional materials such 
as the "Stupid Hurts• logo can be Incorporated Into the safety stickers displayed 
on AlVs, and on stickers for kids to put on helmets, AlVs, etc. 

• 

• 
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CAUTION CAUTION CAUTION CAUTIONCAUTION CAUTION CAUTION CAU· 
• 

Thisianot actual copestey. 
sduolc jad ldoulc ano rr ea 
et twn bet ni x)lcrb..iu na 
rbdnu vnee demud. Ceg nae 
uol dwhai. ester Ote111or 
egama<inusdlbup larpneg 
xhpyb hrheh dna d ... t,peer 
dellap ci,.,,,,,_ Xihetga¾teg 
ern ghet&"'dac'ldtrl· 
crbDiIOO!'Jil. 

lUTION 

-· - -

Deifpnua ohSV!IBZrnetedds 
dnaspre111Jzpeh ham 
vim tlu anus het lla boclk. 
Zniw surpbc hasarnnitla 
g,,iai,aa oaet aael gnihpon si 
drhea uet ybp. Zrpd 
sduolcjad 

.. 
I • • •. . 

• 

ldoulc anon eitwn betDi 
zllerbrn11ua rbdouvneeden­
rud. <A-.guac uol dwhai. 
0temoregarnad nua dlbup 
la1poeg xhp yb hrl,eh dna 

dv-1,pcerdcDapcia,1111 

Xih-. gnittegetn ghet 
serl&wetu-bb Di 
loochl.DeiCpnu a 
olrar,sn 

. 
' 
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HONDA 

CAUTIONCAUTIONCAUTION CAUCAUTION IION 
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CAUTION CAUTION CAUTION CAUTION CAUTION CAUTION CAU-

• 

Thisis not actual cop estey. 
sduolc jad ldo,,).-.anoIT es 
enwnhet Dixllemmu na 
rbdnu vnee denrud. Cegnae 
uoldv.-bsi. eater Otemor 
egamad nus cilbup Jsrpneg 
xhp yb hmeh dna 
deDapciSIJJD. Xihet~ 
e.n ghetsedacedtrl-
ab Di loocbl. 

Deifpnu a olr sma.zmetedds 
dna spre111 drpeh harh 
vmnlu snus het Uaboclk. 
Zniw surphc Jiasam nitla 
gnittes a naet sselgnihponsi 
dmeauet yhp. Zrpd 
sduo)cjad 

• 

• • 
••• 

- • 

• 

HONDA 

Jdoulcano rr ertwn hetni 
xllerbmuna rbdnu vnee den­
rud. Cegnae uo) dwh ai. 
Otancr egamad nus cilbup 
larpnegxhpyb hrheh dna 

deDapciswn. 
Xihr.tf!Dittqse.n 11het 
sedacedtrlcri>ni 
loochl Deilpn u a 
ol. &I••azwetedtls 

• 
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Thisis not actual cop estey. 
sduolc jad ldoule ano rr es 
at11-abetni xllerbmu na 
rbdnu vnee dem-ud. Ceg nae 
uol dwb &i.oc•..r Oremor 
cg,vnadn1•scilluip larpneg 
xhp yb hrbeh dnadedrp,n 
(fe])ap ,;.,. •• n. Xihetgnitteg 
etll ghetsedacedttl-
m, ni ]oocb) 

Deilpnu a oh sr1;dz metedds 
dna spre.11 mpel, harh 
vmrtlu snus bet Daboclk. 
Zniwswphe he•em nitla 
gnittes a naet sselgniJ-q:,01,iii 
drheaUet ybp. Zrpd 
sdl,oli::jad 

• 
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HONDA 

ldoulcano IT ertwn bet ni 
xllerbmu na rbdnu vnee den­
rud. Ceg nae uol ct..-hsi. 
Otenwr egamad nus cilbup 
Jmpnegllhpyb hrbeh dna 

dul, peerdl'llapCSl'!!l 

Xihetgnitteg ea:n ~ 
sed aoed tdail ni 
loocbl Deifpu u a 
olrsmazm,;;tedd, 
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HOND\ MOIO.R CO.,~. 
1919'le.,--. Bo,1J,,<.s.d'h•-re:e, "II. 90501-1746 

(31)) 783-2000 

July 22, 1998 

Jeffrey S. Bromme, Esquire 
Office of the General Counsel 
U.S.Consumer Product Safety Commission 
4330 East West Highway 
Suite 700 
Bethesda, Maryland 208 I 4 4408 

Dear Mr. Bromme: 

This letter supple111ents myletter of May 18, 1998 and provides clarification and 
additional info1111.tion on Honda's plans for promoting A TV safety, now that the ATV Consent 
Decrees have expired. Tueicfore, the Jetter of May 18 and this letter, read together, describe 
Honda's A TV safety progrftDI. 

Safety lnfc,rmadon • 

Honda is contin••in.g to use all four A TV safety labels and the hang tags that were 
developed with the CPSC. Honda also plans t9 continue using the owner's manuals and similar 
publicationsthat were provided for in the Consent Decree. In the future we will update thei11 and 
confo,111the.11to Honda style and fonnat. However, any changes will not dilute the safety 
messages. 

Advertising 

Long before the CPSC bece••1.,involved in the A TV issue, Honda had its own 
pl'IA.ed..resfor addressi,,g ATV safety in its advertising. Various ve.sions of its advertising 
guidelines have been shared with CPSC ~ginning in 1985. Enclosed is a copy of the Honda 
advertising guidelines in eft'ectjust before the implementation of the Consent Decree. As you 
can see, except for the minimum operator age for adult-size A TVs, these guidelines would 
produce advertising copy thatmeets the Consent Decree adva tising guidelines. 

Honda is taking actions comparable to those of the other distributon as to 
advertising. Specifically, Honda will follow the General Provisions of Appendix K in the 
Consent Decree, Section Il.A, par&giapbs J-4, and Section m.Honda will also use its best 
effu1ts to promote dealer compliance with Honda's ATV &dvertising policies. 

https://pl'IA.ed
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JeffreyS. Bromme, Esquire 
July 22, 1998 
Page2 • 

Tralnin1 

Honda has completed its firstdraft of its new haining videotape that will be 
' provided to each ATV purchaser. The videotape actively promotes th1; baining course and 

provides a series of important safety messages. The videotape encourages taking the course and 
plays down the ''school" or competitive aspects of training. Rather, it clllphasizes the 
opportunity to meet other riders, learn about local riding areas and develop skills. We expect this 
video to be distributed beginning in Septen1b.:r. 

Honda is committed to continuing its A TV safety program and believes it 111aintllins and 
enhances the safety programs that have been in effect for many years. 

Sincerely yours, 

£.Ma'----:--
William R. Willen 
Managing Counsel 
Product Legal Group 

Enclosure 

• 
• 

• 
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ce■cr1Pt1on Paga 

I, 

- II, 

111. 

• 

IV, 

v. 

•VI, 

VII, 

• 

• 

···-

1APP11cat1on • • • • • • • • • • • • • • • • • • 

General Principle• . . . . . . . ' . . . . . . 1 

Action PhotQ9rapby - rrint/Video 

A, Cate9ory U, G and Y Machin•• 

•• cata9ory s Machin•• • • • • • 

Operator Apparel
• 

A, ca,:;e90ry U, G &nd Y M&c:b!.ne• 

• • • • • • • 2 

4 

• 

•• ca,:;a90ry s M&oh1n••• • • • • • • • • • • • ' 
COPY ••••••••••••••••••••. s 
Safety M••••ga/SafetY Copy 

Print Advert11ement . , • • • • • • • • • • 5 

B, Po•~•r• . .... . • • • • • • • • • • • • 6 

c. Brochures an4 Redbook, ••• • • • • • • • I 

D, outdoor Board• • • • • • • • • • • • • • • I 

E. TY and Radio Advartisament 8 

Vehicle Preparation •nd Pre-Production 

A, studio Photo;raphy Preparation • • • • • • 9 

a. Action Phot09raphy Preparation • • • • • • 10 

c. aider Wardrobe t t t t t t t t t t I t t t 11 

D, Pboto9f&Phic Fomt.s • • • •
• 

• • • • • • • 12 

E, Tradtlffl&rk Usqe • • , ••••••• • • • • 13 

F, Tec'llnical. Tet111inol09y • • • • • f • • • • 
' 

• • 13 • 

• 
• 

• 

• 
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LEG~ GUIDELINESFOR ATV Al>VDTISING 

I, APPLICATION 

These Guidelines shall apply to all Class I ATV' ■ aa 
defined in the propo••d ANSI Standard for All-Terrain 
Vebicle1, which are divided into the following five 
categories: 

l I Category ••u··(Utility Modelll: A'l'C2SO!S, TRX2SO,
HA7•U, 

21 Category ••s••IHi;h Performance itodelal: A'?C200X,
• ATC2501l, ATC3SOX,·t1Ut250R, NCO, 

• 

3) Category ''G" (General Use Nod.els) 1 ATC125M, 
A'l'C200S, ATC250SX, TRX125, TRX200SX, TRX350, 

4) Caf.egory '''!'' (Youth ModelaJ 1 'r1UC70, 

SI Cate;ory ''C'' Icc...peti f.ion Mod.ell>1 None cuz:z:ently
111U1&factured, 

There uy 1le exception• to tt111 application .based on 
• 

con1ultation with leqal, 
•• 

II, GBNUAl, l'RlNCll'LIS 

• All·T•rr&in Vehicles must not .be depicted•• toys
therel:lv implying that anything can be done with 
co.a.,lete safety, The ob)ect. is t.o not mi1lead, 

• Wild, a99resaive and/or dangerous behavior must 
never be encoura;ed. 'rhe object 11 to promote safe 
vehicle operation, 

* speed ahoul4 not be promoted for speed.'• sake. The 
object is to pro.no~• sate vehicle operation or (sate
controllecl speed). 

• Advertising must. never depict a use or activity for 
which the vehicle hasn't Ileen deai;ned. The object
is to not lllislead. 

• camer• angles, fillll speed, editint and. otbeit 
techni,aue ■ cannot be utilised to ;iv• th• impression
that an activity whioh is not.lN)ssible is in fac,t
po11U,le and/or aafe. Tile o!l,ect. is to not. 111islejld,

• 
• 

•• 
•

• •
• 

• 

• 

• 

• 

• 

• 
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91 ope,ator• ahould phyaically flt the machine .. 
chey ahould be ehown on appropriate aised 
A"rV' • • 

al tPJt70 •· operator !'Nit not appear to ba and 
must not be un4er 12 year, of a9e. 

bl All othez 11...d•l• •· ope.-ator must appear to 
be and must ba 14 years or older. 

101 Head11¢ita ahould lM on whenever the vehicle 1 
runnin9. 

111 Trailer• an4 01190 IIIUStbe within recC11nended 
• wei9ht limit• for tovin9 and carryin9 end even 

chou9h the car90 1a within reconaended weight
111111tl it muac not 9S.ve the appear1t1ce of bein 
heavier than it actually 1•.• 

121 Towinv and cueyin9 1cenea lllllat avoid the 
of heavy loau l:lein9 carried. up or acroaa 1 

,..1.., 

alopea. 

131 Group ridin9 •cen•• IIIIUlt avoid the appearance
of tightly grouped fo., •• tiona and follcwi119 t 
close for the speed lMing traveled, 

• 

141 c.r90 on raclta or ill trailer• wst be prop.rly
aecured and evenly balanced, !?<>th left to r19h 
and front to rear. Headlight• IIIUlt: noc be 
ob1cured, 

151 lf in a ••till" shot, potential riders ere 
• present, on• hellllet, pair of 909911• 

(protective glasses) and 9lov1a mu.it be 
viaibl• for each machine pictur..d, 

161 To encourage responsible 11,d use and to help
prevent cam.age to 1en11tive terrain, do not 
show 11achinea on ve9etation, 

171 Appropriate aafet:r 11,••••v• le9al, •~per•and/or
ahoulcl be ad:"ad whenever neceaaary. ('ftle 
presence of action 11 one element to be 
considered.) 

• 

• • 

I 
• • 

• 
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• 

B, Category S Machines: 
• 

11 Aggreaaive riding behavior (j11111pin9, wheeLa of 
ground, extreme corneringl must be reviewed by
Legal, It should be spec1fica1Ly noted that 
clearallee by Lugal of a video, doe ■ not auto• 
matically con■ titute clearance of any •till 
shot which can btt extracted from a video. For 
ex1111ple,acenea of extremely short duration in 
• video l'lli9ht btt cleared, but still ahota take 
fr0111 that scene ·might fr•••• and therel:ly
emphasize action which ia unacceptuile. 

•

21 For scenes depicting r1cin9 events, it muat btt 
• clearly evident that the ATY's are actual 

racing vehicles with professional operators,
Additionally, the area being traversed should 
btt a clearly defined racing setting with 
pennants or course ~•rkera visible, 

l) Appropriate safety me1a19e and/or legal auper 
muat be uaad whenever necessary. ror •x.11aple,
"Filmed using hi9hlY skilled professional
operators." "Under controlled conditions," 

41 No load carrying acceaaories on th••• ATC's if 
• used in an aggrea ■ ive ma1111er, 

IV, Operator Apparel • 

a.. Categoey u, G and Y Machinea1 

l) All riders must wear a helmet, •Y• protection,
gloves, long panta, long•sleeved ah1rt, and 
boots that cover the ankle, Similar apparel
should be worn by any person appearing to be• 
potential rider. 

•> ,EXC1ti'+QII•• Uae of bard hat by operators o 
utility ••chines instead of hellllet 1• 
peraitted under ~imited cifMstancea. 
IShould be clearea"by Lega~I An •~•mp1• 
w011ldbe work aite ■ where herd hats are 
required by osn. 

8, category s ~chin••• 

11 All riders llll■ t wear full off-road race protec
tive 9ear while r1din9. 

• 
• 

• 
• 

• 
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V, Copy • 

• 

>.. Advert1a1no 1houl4 not advocate ''speed for 
speed'• 1aJte alone," Rather, the side :t,enetit1 o 
1 111&ch1ne'sspeed should b• emphasi&ad, (Example 
pwer to climb, traverse, etc.) 

1 > PARTIAL.A.:Jti'lON 
1) Speed NY be emphasised as one of several - character1st101 of a vehicle in cot:$1t1-

tive racing events with prior approval by
Legal. 

• B. The use of superlatives in d11cr1b1ng a machine•,
capabllitie1 should be avoided. Qualifiers ahoul 
be used. 

1) Ex1111ple1go 11al1uo•t" anywbere, do "11J111ust" 
ev1ntliin9. 

VI. Safety Message/safety 

A. Print Mvertisement:a1 (Jlace•Win Ada covered ••nd•
• it• Al3)1 

1) All print advertising 1111.11tbave a 1afety 
meaaage. "rh• following infotl"ttion 111.ouldbe 
incluc.\ed in the safety copy. 

al h careful whenever you ride . 
. 

bl Get qualified training. 

c) Read your OWner•aManual. 
• d) Always wear your helnlet, eye protection,

and protective clothes. 

e) Never drink and tide. 

f) Never carry pe11enger1. 

9) Never ride on pavement. 

hi Never ride alone. 

i) Adults should always supervise cbil4ren • 

-s- • 

• 

• 
• 
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j) S•• your Hond ■ dealer for more s ■ fety and 
' ridin9 inforniation or call the Specialty

Vehicle Institute of Americ ■n ISVIAI ■t 
1(1001447•4700. 

2) Dependin9 on th., ,,v,.,,1 bein9 advertised, the 
following information must also be included 1 
the safety copy. 

a) TaX 70 ICate90ry Y, Youth Models) -­- Rt.,,,o,w.~ndedfor o"ratora 12 years or 
older. 

bl General ua• and Utility Machines (Cat•• 
• 9ory G and U Mo4elsl •• recw11:a.andedfor . 

operators 14 year• or older. 

cl Hi9h Perfoffl&nce Models (C&te9ory s 
Mc-delsl •• recownde<l for hi9hly ~:.p,ri•
enced operatora only, 1.4 years or older. 

31 aaae-Win Ads should include SOIIMIaort of 
atatwnt to the effect th1t the poster
depicts professional racers. Thia can~ done 
by 1ctually nallin9 the riders involved. A 
safety -••av• 111t1st.be inclllded • 

• 

• NW~: •rint size of the safety subhead should be the 
sw u the print size of the body copy,
tocatlon of safety auohead rmast be reviewed 
t.e911. 

• 

s. Poaters: 

l I All posters must have a safety ••••••. The 
followtno infonaation nat be included. (Some
exceptions are allowaole 1n eonaultation with 
I.a9al. I 

al Recreation and Utility Machin•• (Category
Y, G VICI.UI, 

1, IC!l0Wyour OWner••Manu1.lbefore vou 
ride. 

2. Always wear protective equipment. 

3. berciae concern for the envi~onn,ent . 

• 

,.' 
' • 

• 
• 
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bc..ac:.ended for operators 14 years or
• older. l f Category Y - rec0111R.,ic!ed

for operators 12 years or older, 

S. For safety information, aee your local 
Honda dealer or call the Specialty
Vehicle tnatitut• of America ISVlA) at 
1(800)447•47D0. 

Nvn, Location of safety meaaaqe 
. 

and print ai1e 
11111st be reviewed by Leqal. 

• bl Sporta/Racinq Machine ■ (Category SI 
• 1. Rec....auuendedfor hi9hly experienced 

operators, 14 years or older. 

2, Such activities are not recom• 
mended for recreational riders • 

• 
3. For safety infonaation, see your

local Honda dealer or call the 
Specialty Vehicle tnatitute of 

• American (SVlAI It 1(100)447•4700, 

c) Championship Posters 
• 

1. 11.iders shown ar• profeaaion&l 
racers in actual race situations, 

2. such activities are not recom-
• mended for recreational riders, 

l, For safety information, see your
local Honda dealer or call the 
specialty Vehicle Institute of 
America (SVIAI at 1(1001447•4700. 

NO'tt: Location of safety tlh'asaqe and print
si,e must be reviewed by Legal, 

_,_. • 

' • 

• 

• 

' 

' 

• 
' 
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c. Brochure• and Pe ok 
• 

11 All brochure, (includinq th• book) IIIU■ t 
contain a safety 11& ■ 1a9e, 

al It 1• recommended that the Safety copy
uaed in Jrint Adverti11ng (Section VI,Al 
ae uaed, 

bl I«ation of ••f•tY me1sa9e an4 print ■ 11- IIIU8t be reviewed by te;al. 

~. OUt 11ouda 

• 11 All outdoor advertising lll\llt have a safety
••••v•• 
al The following 11ea1a9e is c:urrently in use 

"For the beat in all-terrain vehicle• and 
aafe•ridin9 infoniation, visit (Dealer
name)." 

!.. 'rV and Rid t.o Advertisement 

ll A ••f:lr..,,ave should be included 1n all ff 
' and r o adverti1wnt. (Radio script■ 

should be reviewed on a case by case basis 
prior to recording,) 

1, EX11Ml'LIS1 "Winter Fun'' •• 
"See your Honda deal■r 
for tips on riding and 
safety••• 

"Horizon"•• 
"For highly experienced
operators only, 14 year 
or older.'' 

"See yo\U" Honda dealer 
for tips on riding and 
safety.~ 

-a-
' 

• 
' 

• 
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' STU1)l0 1'HO'l'OGJUPKY PPl?AP.J.TJON 
• 

1. Fuel tap in th• ''OFF" position. 

2. Fuel tank cap vent in the "ON'' position . 
• 

3. Headliqbt witch in the ''ON" poaitlon. 

c, Jl:t/Z.O be&111switcb 111 the "LO'' position. -
s. En9ine stop switch in t!le "R'Ulf'' position. 

1. Where applicable, ignition Jtey (one only) in the ••orr 
• position . 

7. Choke lever in the nor111al position (not choked). 

8, Handlebar levers should be an9led properly and be in 
the 1&111eplane, 

9. Cables routed properly, 
' 

10. Headlight adjusted p~perly so that l•n• surface ie 
visually perpendicular to the 9round. 

i1. Parkin9. brake should not be on. 

12, Wheels positioned correctly, Bolt■ or alota should 
diagonal to the 9ro1111dand fo,11 an "X" pattern. Plea 
cover specific (especially n■wl deaiqna with .>JIM, 

13. Tires should have all 111014marks, quality conuol 
mark•, and balance dots blacked out. 

10. Tire pre11ure 1hould be at reconmended factory levels. 
Rememlier1 A'J!'I tire pressures are usually very low a 
vary :bet•..,1111different 1.od•l ■ . 

• 

15. MY chemical !except auto wax or ArlllorallRl used on a 
machine to enhance it• appearance and reduce retouchi 

• 
I co1t1 .mJat be water aolu:ble and r~ved prior to 

vehicle retw:n (e.g. Streaks• Tips l, My questiona
should M directed to llHK, 

115, 'l'he helllet bolder sticker may l:le r111110ved, Prior 
approval fr01D AHII 1• ra¼uired to remove any 1dd1t1ona 

;
• 

warnin9 stickers. 

• 

• 

• 

• 
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AC:tlON PllO'tOGMPH'l P1lZPUATION 
• 

• 

1, Headl19ht on, 

2. Where applicable, 1;nit1on key lone only! with noth1n9 
attached to it. 

3. Fuel tap in the "ON'' po•1 tion, not "RBSBllVS"or "OFF", 

- 4, Handlebar levers should ff an9led properly and be in 
the s1111eplane. 

s. C&blea routed properly, 
• 

6. Tirea should have all 1110ldmaru, quality control mark• 
and balance dots blacked out. 

7, Tire pressure must be at reconnended factory levels,
R-.nber: ATV tire preaaurea ue u1ually very low and 
vary between different m..idela, 

8, Any chemical (except wax and ArfflOrallal ~•ed on a 
machine to enhance its appearance and reduce 
retouchin9 coats must be water solu.t,le and r111111ved 
prior to vehicle return te,9. Streaks, Tips J, Any
questions should be directed t:o AHN, 

9, The helmet holder sticker may be reaioved. 'l'here 1a a 
possibility additional warnin9 stickers 111&ybe found on 
'86 model ATII'•• Prior approvel f.cau AHN 11 required 
to remove any additional warnin9 stickers. 

10, The u-e of any aftemrket ~cce■■ ory (Ho~d1line•1
included) must be approved by AHif • 

• 

• 

• 

• 

• 
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RIDER WA!ID■OBE • 

• 

As a general rula,·th• l'IIOre "serious" looking the rider•• a tire,
the JDOre a99re11ive the riding style can be, Tl1e following 
guide•l1ne ■ are very general. Specific wardrobe for every ider 
must be agreed upon ~inf pre-production. we should att1111 t to 
u■ e •• muchHoadaline apparel as possible. use of other 
afterm&rket clothinq printed with ''Honda" or other tradeiur ed 
names 111Ust be approved by AHNprior to use. 

MODELS 

Males !adult) . • • • • • • •
• 

• • • • 5'&" • 5 110" 
• 

Female ■ (adult) .. • • • • • • • • • 5'2" - 5'6" 

Note, Children must be (and lookJ at leaat 12 year■ old 
IFourTrax 701 or 14 year■ old ll2i cc and •bave). 

Dual•purpose, Recreation,
Utility .. , •.... , . Open face with visor, 

Sports, R•c\nq •.. , , •.. F\lll coverage with viao 

Note1 . ·In ■ome rare case1 a hardhat 111ay be su.blltituted eubj t 
to AHN approval. 

m fll.OTEC:tlOII 

Utility ..... , . , . • • • sun;l••••• or safety 9la 

Dual-purpose, a•cre•t1on,
Sports, Rac1nq . , •••..• Hond•lin•R 9oq9les With 

clear len ■ ea. 

9t0yzs 

Utility • • • • • • • • • • • • Work glovn, brown Honda ina• 
;loves, 

• • • Dr0<,,u HondaUne• 9lovea. 

sport, aacin; • • • • • • • • • •ro•Honda• qlovea. 

• 

-11-
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•wardrot>e Guideline ■ (continued) • 

• 

PANTS 

Dual-pu.~o••• Recreation, 
• Utility , . , • • • • • • •••• Jean ■, corduroy■, or wo 

-pants (inseam 11\ould. be " - or l '' lonqer than the 
rider' a n1.z,n.. 1 ■ i&e so 
that pants are lon; eno 
when rider is aittin; o 

• machine) . 

Sport ■, Racinq • • • • • • • • • Hondaline1 HXpant■, 

BOOTS 
• 

Dual-purpo ■ e, Recreation,
Utility , . , • • •• • • • • • • • teather over•th••&ntle 

boot ■, 

Sparta, Racing •.••...•• Honda11ne1 KX boots, 

SM1'.ll.'1'/JAWt 
• 

Dual•purpo■•, P.ecreation,
Utility , , , • • • • • •• • • • • Each modal should be de ided 

individually, 

sports, aaeiq • • • • • Hondaline• KX jersey, • • I t 

J!nO'l\lGRAPHtC FORMATS 

•
Studio. , 8X10, 4xS 

toeation beauty shot• • • • • • . . lxlO or 4xS 

studio ins-ets • • • • • • • • • • • 4x5 

Action .. 2•1/4 or 3Sl,aa 

• 

• 

- • UH• ·- ·--
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• 

• 

• 

• 

ATCR 

Sig RedR 

HondalineR 

Pro-Hondalt 

Fourl'raxl 

• 

Pro-linlt'rM 

SyntallicTM 

Odya sey DI 

TECIINIC)t. 'l'EJUUNnIQGY•ATV 

• 

• - All-terrain vehicle (spell out first usage) 

- 6•1110nth, li.lllited warr&nty. 

JI!!:!¥!: • 

Air-oooled 
• 

Autcmatic cu chain tensioner 

Automatic clutch 

Close-ratio tran ••ion 

I>ual exhauat port ■ 

Expansion chamber 

Five-speed tranlllllission with auper•low first gear plus rever . 

Fl•t•slide carburetor • 

•-13- • 
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•TZCHNICM. '1-E-il•lNOLOGY•A'?V ( continutz;!l 
• 

lll!!1l!l (Cont.I 

rour•atroke 

Four-valve 

Gear-driven counter-balancer 

- I.iquid•coolecl 

Maintenance-fr•• battery 

. Maintellf.nce•fr- aolid state ignition 

overhead CUI, 

Primary kick 

Pua~uttoll 

Sin9le-cylinder 

'l'Wo•1troke 
• 

OHC 

start 

US»A-approved ■park arre1tor/11Nffler 

Virtually maintenance•frn ah&ft drive 

Wide-ratio 

SIS 
Adjustable 

Adjuatable 

Adjustable 

transm1aa1on 

c.01npreaaion d4111Pin9 

damping 

tabo\lnd dm11Pin9 

Air adjuatable front forka 

lmc•1action fr-

BOX• ■act1on iswinq er• 

-14-
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TICRNX CAL TUMX!lnf.uQY •ATV IContinued) • 
• 

in9 

carcasa•type 

Center of oravitY 

DUil lnta>ce air filtration 

DUal hydraulic 4rwna 

• Dual Syntall1c'l'M bush1n91 

' 

sy1tem 

S-way adjuateb1e apr1n9 preloed 

Four•bolt, forqed•allllllinlllll triple 

J'Ull-carcaaa tires 

FullY•••alecl rear drwa brake 

Ga• char;ad shock ta) 
• 

Hal09en he1dlt9ht 

H11h•flotation lcnoh~y 

l!Ydraulic disc 

• 

cl111p, 

Larp•dimneter, narr01o1•1ection-front _tire 

Lead1n9•ule fork• 

Ma•• centralization 

Jro·Linltfll rear 111,penalon 

O•rinq •••led chat~ 

Skid plate 

snorlcel•type &Lr intake 

• 

• 
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