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Feb 3, 2010 ' Delivery by Fax and US Mail 

Anthony M. Cooke 
Attorney, Office of the General Counsel 
United States Consumer Product Safety Commission 
4330 East-West Highway 
Bethesda, Maryland 20814 

Re: ATV Action Plan of 32 Scale International, LLC. 

Action Plan for CPSC 

32 Scale lntemational, LLC (''32'') is fully committed to tl1e goal of reducing A TV-related 
accidents. We have implemented new policies in accordance 1vith the rules set forth by Section 
232 of the Consu1ner Product Safety Improvement Act of 2008. Tl1e aciions outlined belo,v are 
part of our continuing effort to pro1note safe and responsible use of our A TVs. 

Age Recommendations 
' 

3Z will only reco1nmend, market, and sell ATVs for use·under the age category/speed guidelines 
specified at Section 6 of the ANSl/SVIA l-2001 Standard-for ATVs (''the ATV Standard''). 3Z 
will not recommend, market, advertise, or sell adult-sized A TVs for the use of persons less than 
16 years of age. 32 will use its best efforts to ensure that our dealers comply with these 
require1nents. 

Dealer i\lonitorln& 

3Z req11ires that its dealers verify the intended A TV rider's age prior to selling that rider or 
his/her guardian an A 1V, 3Z warranty registration cards require the identification of tl1e i11tended 
rider's name and <late ot"birth to ensure that dealers do not sell 32 ATVs to under-aged riders. 

32 1vi!! use its best et"torts to obtain dealer co1nplia11cewith the age r~commendation 
rc(Jt1ire1nentsof t!1e A·rvStandarc!. 3Z \Viii cond11ct on-site inspections of eacl1 ,if its at1thorizcd 
A TY ll~,1lers ,11 l~ast twice a year, ,vitl1 a 1nini1numof 50 on-site inspections per year. These 
inspections ,viii be ,onductec.J by 111ea11sof independent, u11dercover investigators (also kno1vn ns 
•·s~cretshoppers'') to c11sure that these dealers follow age rcq11iren1ents and oth~r saJety related 
practices d11ring sales or pro1notional functions. 32 will also 111odify the visitation criteria of its 
tield support staff so that inspecting for dealer compliance becon1es a normal fu11ction ot· tl1e 
dealer visit. 
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\Vl1en 32 learns of dealers \Vho do not abide by the age requirements of the A TV Standard, it 
\Viii arrange follo\v-up inspectio11s. 11· 32 tinds evide11ce of continued violations, 32 will take 
re1nedial action, to the extent permitted by applicable state and local laws, up to and incl11ding 
possible tennination or non-renewal of the dealer's contract with 32. 

Information & Education Program 

32 \viii develop a new info1111.. tional and educational effort to co1nmunicate age requirements, 
passenger dangers, and other safety related information to consumers, through its websites, 
literature and posters in dealer's stores. This program \viii be directed primarily at providing 
satety i11fonnation and at deterring children under age sixteen from operating ad11lt-sized A TVs. 
This progra1n will be implemented i1n1nediately for a IO (ten) year duration with monthly 
reviews conducted by 32's 1nanagement. 32 will spend the minimum of $15,000 annually on 
safety and educational advertising. 

Safety Reminders 

32 will use safety re1ninders as part of its education,1I and infor111.. tional effort by doing the 
following: 

1. Within a few days of each consu1ner purchase, 32 will utilize the trained staff of the 24-
liour hotline to call each new purchaser to enst1re that custo1ners were properly notified 
by tl1e dealer about taking the AS! Safety Trai11ing co11rse and about the $ 100 incentive 
for completing the course. 

2. A few weeks after each consumer purchase, 3Z will also send a letter or email to all 
purchasers of 3Z A TVs to remind the purchaser about the i1nportance of taking the AS! 
Safety Training course. 

Develop1nent of Safety Devices 

We feel the most critical safety issue is that there must be an effort to deter children under the 
age of sixteen from operating adult-sized ATVs or riding as passengers. We \viii continue to 
\vork \vith the CPSC in this effort, and 3Z will continue to \York on additional safety devices to 
aicl responsible parents in supervision. One of those could be some type of safety key 
require1nent for adults L1sing the \'Chicle, as is used currently in racing A TVs, \vhereas a safety 
wrist harness \vo11ld be attached to the aclult-sized A TV for safety, and if the adult leaves tl1e 
\·el1icle, the \'el1icle \Vould stop n111ning and red11ce the dangers ot· small childre11 being attracted 
to a rL1n11ing;\ TV. 32 \viii 1nake technical advances on ATVs to preve11t un\va11ted stop and start 
fu11ctions,a11d to keep young children off of L1nattended, idling adult A TVs. 

Boy ScoL1ts 

In conti11uing education et·forts, 32 \\·ill p11rsue creating a11 Eagle ScoL1t a\vard program \Vith the 
Boy Scouts ot· A111crica to develop an aware11ess of tl1e dangers and tl1e required training and 



satcty ,vithin the local co1nmunity. 32 and its dealers ,vo11ld develop this progra1n by gi\·ing tl1e 
Eagle Scout ca11didate registration in an A TV Safety Instin1te trai11ing class and the loan of an 
A TV vehicle from the local dealer to pro111ote ATV safety. 

Internet 

In promoting A TV safety and educational efforts, 32 will also provide its safety video for use for 
the Boy Scouts of America's website, to distribute its safety message and promote the safe use of 
ATVs. 32 ,viii provide though website 1nediums such as tl1e BSA and other non-profit groups 
that have a core constituency of young adults, both information and educational 1nate1ials on the 
da11gers of ATVs. Through internet links, 32 will continue its educational outreach on a 
co11tinual basis. Thro11gh local, state and national non-prolit groups, 32 will 1nake an ann11al 
eftort to further A TV safety. By renewing the safety message each year, 32 will be keeping tl1e 
message of A TV safety, fresh and alive, just like its ATV customers. 

To get the word out on ATV safety and to make sure it gets to a young audience, 32 will be 
putting its own video of A TV safety on You Tube. This video will be a short video to tell of the 
i1nportance of taking a hands-on A TV safety training course and demonstrating dangerous things 
not to do on an ATV. This will get the attention ofyo11nger You Tube internet visitors and still 
be non-commercial enough to get the point across of safety. 

Dealers 

32 will create and disseminate a safety poster for posti11g by all of 32's dealers. This poster will 
teature safety and educational infu, 111ation contai11ing A TV safe riding messages and 
encouraging correct A TV sizing and the need to take the hands-on safety training. 

32 will encourage dealers to promote the importance of A TV safety by recom1nending that each 
purchaser visit the ASI's website to learn 1nore about tl1e safe operation of an ATV. In additio11, 

•32 will provide dealers infonnation about the dangers of unsafe riding. 

Targeted Distribution of Safety Materials 

32 ,viii distribute the aforementioned safety posters to pediatric offices, schools, and public 
libraries on a national level so that these 1naterials may target children in the hopes of keeping 
c!11ldre11intom1ed of safety precautions. Additionally, 32 will distribute safety brochures to 
dc,ilers in order to target individ11al cons111ners. Additionally, 32 ,viii mail safety brocl1urcs 
directly to individual consu1ners s11bsequent to their ,\ TV purchase in order to act as a post­
pt1rcl1ase re1ninder of safety meas11res that a consumer should abide to. Ft1rther, these brocl1urcs 
,viii incorporate valuable safety 111essagcs to parents in regards to child safety ,va111ings and 

•

precautions. 

Pri11t Ac! Ca1npaign 
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3Z's print advertisen1ents \Viii feature salety messages co1n1nu11icatingthe i1nportance and 
availability of safety training. 3Z's pri11t advertisements will be in A TV Rider Magazine 
quarterly. 3Z's print advertisc1nents \Viii feature safety 1nessages for IO(ten) years. 

ATV Labels 

All 3Z ATVs will have the \Varni11g labels reqt1ired by Section 4.23 of the ANSI/ SVIA 1-2007 
Standard for ATVs (''the A TV Standard''). This incl11des general, age recommendation, 
passenger, tire pressure, and overloading labels. 

O,vners Manuals 

All 3Z ATVs will be sold with an owner's manual that complies with the requirements of 
Section 4.21 of the A TV Standard. 

ATV Hangtags 

All 3Z A TVs \Viii have the Jiang tags required by Section 4.24 of the A TV Standard. Tl1e hang 
tags will include infon11ation al;iout age reco1n1ne11dations, vehicle category, training availability, 
and safety 1nessages. 3Z will t1se its best efforts to require dealers to display the Jiang tags 011 all 
new ATVs. 3Z field representatives will spot check that tags re1nain on A TVs on display at ATV 
dealersl1ips. 

Training 

3Z will offer free, hands-on, interactive training to all 3Z A TV purchasers. This free training will 
be extended to the buyers' immediate relatives who are age appropriate for the A TV purchased. 
This training \Viii be conducted through the existing educational programs of tl1e A TV Safety 
Institute. 

In addition, after completion of the ASI course, the rider will qualify for an incentive \VOrth $100. 
The $100 incentive for training will include at least $50 in cash, with the balance offered (at the 
consumer's choice) as a rebate for already purchased safety equip1nent or a credit towards the 
purchase of ne\v safety equipment. 

Consu111ers\Viii be notified about the availability of tl1e free, hands-on training for a 3Z A TV 
purchaser and the buyers' i1n1nediate relatives wl10 are age appropriate for the A TV purchased, 
before, (lt1ring and alter the purchase of the 3Z ATV. 

Before a const11n<!r1n,1kes a purcl1ase ot· ,1 3Z A'fV, tl1e const11ner \Viii have an opporn1nity to 
vic\v 3Z SfJonsorcd posters positio11ed in the store, displa1·ing a rider \Vith tl1c proper safety 
l1cl1net ,tnd satety gear on ,111dtl1e const11ner \viii be provided a brochure ot1tli11i11gthe 3Z­
spo11sored tree, h,1nds-on training ,ind tl1e additio11al incentive of a SI 00 tor co1npleting the AS! 
trai11ing progr,11n. 
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Dt1ring the purchase, the consumer will be provided with info1111ationabout how to register for 
the trai11ing cot1rse, 1vill be asked to read, and sign a document acknowledging all of the safety 
1vamings, l1azards and dangers of riding and driving an ATV. The purchaser has to read and sign 
this document in order to receive the manufacturer's wa1Tanty on the ATV. 

Aller tl1e purchase, the purchaser is told by the dealer that he can sign up now for the AS! 
training progra1n. The dealer will also give the purchaser of the 32 A TV a coupon to get 
rei1nbursed for the full cost of the AS! training program 1vl1en finished. 

And, finally, the 32 A TV purchaser will receive in the 111ailor by e1nail shortly after tl1e 
purchase from 32, a letter of congratulations-fro1n 32 of the A TV purchase and a11other re1ninder 
of the offer for the Free, hands-on training program of· tl1e AS! and the $ I 00 incentive on 
completing the safety training program. 

Each 32 ATV will l1ave a form included in the ATV to fill out for the dealer to receive direct 
co1npensatio11fro1n 32 for tl1e $ I 00 for tl1e free traini11g co1npletion incentive, ,ind to l1ave the 
dealer reimbursed for the AS! training that was completed. 

A TV Safety Video 

32 will provide a Safety Video in DVD-Format to its distributors for dissemination to all retail 
purchasers of 32 A TVs. The safety videos will be played at the point of purchase in addition to 
each retail purchaser being provided with a safety video at the point of purchase. The video shall 
comply 1vith all require1nents described at Section H.3.b. (4) (b) and paragraphs II.A and 11.C of 
Appendix I of the 1988 ATV Consent Decree. The Safety Video may be used by dealers at the 
point of purchase for de1nonstration of safety isst1es and to higl1light the need for and availability 
ot· hands-on safety training 

Advertising 

When preparing and presenting advertising and promotional 1naterials, 32 will depict the safe 
and responsible operation of ATVs. The use shown will be appropriate to the ATV, the age of 
the operator, and the depicted situation. A TV riders depicted in advertising and promotio11al 
1naterials will 1vear hel1nets and full protective gear. These marketing materials and presentations 
1vill contain tl1e safety ,nessages described in Section J. I and Appendix K of the 1988 ATV 
Consent Decree a11d 1vill contain info1111ation abot1t the a1•ailability of operator training. 32 1v1ll 
use its best ct·torts to pro1note dealer co1npliance witl1 tl1e advertising require111ents, including 
co11ditio11i11gcoopcrati1c advertisi11g funding on such com1Jliancc. 

Toll-free,\ TV flotli11e 

32 1vill provide a toll-free, 24-hour hotli11e to respond to const11ner i11qt1iries as described at 
Sectio11 li.4 of tl1e 1988 A TV Consent Decree. Agents 1vill be trained to provide safety and 
trai11ing information, including age reco1n1nendations. 32 1vill also 11rovide to callers, free of 
cl1argc, ,tppropriate co11ics ot· safety-related 1n,1terials. 32's toll-tree nu1nber will be printed in ,111 
01vners' 1nanuals, ATV 1veb-sites and other promotional 1naterials . 
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Safety ,\lert 

32 will supply its dealers ''Safety t\lert'' docu1nentation to be provicled at the point of purchase to 
all retail purcl1ases of 32 ATVs. The docu1nent will contain the sa1ne substantive safety 
intonnation as the Safety Alert described at Section H.3.b. (4) (c) and Appendix Jot· the 1988 
A TV Consent Decree. This infonnation includes: death and injury statistics for A TVs, safety 
rules, age reco1n1nendations and the availability of safety training. . 

3-Wheel ATV 

32 has never 1nanufactured any such vehicle with only three \vheels as an ATV, and it \Viii 11ot 
manufacture, sell or market such ATVs. 

Notice of Termination of or Material Changes to Action Plan: 

32 will maintain the above specified actions indefinitely. 32 will provide info1111atio11about 
com1nit1nent under this action plan upon receipt of reasonable reqt1ests fro1n the CPSC. 32 will 
notify the CPSC at least sixty (60) days prior to tc1111inating or materially changing any of these 
activities. 

Si11cerely, 

~ .It/AJ../.«tJ,(, ,-nated :. __ F,_,e"'b'-=3"--='20"-'l-"0 
Ro11ald N_ Shostack 
Senior Member Officer 
32 Scale International, LLC 
I 0645 N. Tatum B011levard #200-513 
Phoenix, Arizo11a 85028 

Cc: Patil Do11glas Kerns, CEO, Ti,t11bing Sttn, Director ot· Engineering 
:'v!otolabs Corp., EPA/ DOTI 1\TV Consultants and Onsitc \1ant1lacturing Vcl1iclc Tcst111g 
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