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Budgets reflect far more than the cold distribution of funds. Budgets speak to real‐life
policy priorities and preferences, not only in how they assign dollar amounts to various
projects, but also in whether they provide sufficient funding to fully carry out a critical
mission.
CPSC’s Budget
Simply put, the Consumer Product Safety Commission (CPSC) is woefully
underfunded and at a real cost to consumers. When the CPSC was formed in 1973, the
world was a very different place than it is now. The population of the U.S. was only 212
million people. The market for consumer products was largely maintained by brick‐
and‐mortar stores with a few mail‐order companies. How different the 326‐million
person U.S. marketplace is now dominated by online shopping and truly global
manufacturing.
The CPSC is a tiny agency, operating now in a country with tens of millions more
consumers, orders of magnitude more products and a more complex, global supply
chain than ever before in history. Despite the growth of the population and the
consumer product market, the agency is still funded as if we lived in the 1970s brick‐
and‐mortar marketplace. This mindset is more than dated; it is deadly for many
consumers.
Each year, we are asked to do the impossible: put a price on product safety. For Fiscal
Year (FY) 2017, the CPSC submitted a budget request to Congress for a mere $130.5
million, which was an infinitesimal .003% of the total federal budget for that year. That
requested number already was a painful compromise in recognition of a larger budget
process that perpetuates the ever‐expanding gap between mission and money.
Even casual observers in the product safety arena know about persistent consumer
safety issues such as all‐terrain vehicles, corded window coverings and portable

generators that needlessly yet predictably kill and injure consumers each year. These
are solvable problems with the right amount of resources. But we do not have the right
amount of resources. In light of that well‐known fact, we have an obligation to keep
putting our safety mission first, without fear, especially in the budget we seek each year
from the Congress.
Amendment to the FY 2018 Budget Request
On May 16, 2017, my colleagues approved a Fiscal Year 2018 Performance Budget Request
to Congress of $123 million. Not only is this amount $7.5 million less than the amount
the Commission requested last year, but also it is $3 million less than what Congress
appropriated to us for this year, FY 2017. Such a preposterously low number—and one
that is less than our current year funding—should have been a non‐starter for the
Commission. Sadly, it was both the starting and ending point for my fellow
Commissioners, despite its obvious insufficiency.
I voted to reject the proposed $123 million budget for FY 2018 because I could not in
good conscience support requesting an amount well below our baseline budget for FY
2017 and an amount well below what we all know is necessary to fund a robust health
and safety agency. Instead, I offered an amendment to fund some (but far from all)
additional critical initiatives that would have significantly enhanced our safety efforts.
My amendment is attached to this statement.
This was not some “wish list” of impractical, luxury projects. These items are critical to
fulfilling our safety mission and are directly in line with the priorities outlined in the
proposed request that was before us. More specifically, my proposal provided an
increase of $5.5 million in funding to:







protect consumers by expanding our coverage at the ports and keeping
dangerous products out of our country;
protect consumers by expanding our internet surveillance and keeping
recalled products out of our homes;
enhance our critical safety messaging around baby safety, child drownings
and other deadly hazards to protect our families;
enhance our assistance to small businesses to ensure they can sell safer
products;
promote more effective recalls and more informed consumers by publishing
monthly recall status reports;
accelerate our ability to mine and analyze safety data to more quickly protect
consumers from emerging product hazards; and
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enhance our risk‐based identification and reduction of product hazards
through more robust and effective participation in voluntary standards
efforts.

Critical, Cost‐Effective and Cost‐Saving Projects
These projects would address critical needs and meaningfully contribute to consumer
safety. They would provide great return on investment and would save lives and
prevent injuries. In fact, prevention as a public health strategy is a well‐accepted means
for saving more than just lives – it saves society money.
We are a tiny agency with a big mission that has proven to be an excellent return on
investment for safety and for society. Not only do we save lives but we save taxpayers
money in the long run. My message as displayed by the amendment that I offered is
simple. Do not cut or flat‐fund the CPSC’s budget. A $3 million cut as proposed by my
colleagues will be detrimental to the safety of the American public. No one should ever
accept that.
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