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U S Consumer ProductU.S. Consumer Product 
Safety Commission (CPSC)

• An independent federal agency

• Established May 1973

• Responsible for consumer product safety• Responsible for consumer product safety 
functions of the federal government

• Five Commissioners, appointed by the 
President and confirmed by the SenatePresident and confirmed by the Senate
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Products EXCLUDED from
CPSC J i di iCPSC Jurisdiction

• Food and drugs (USDA and FDA)Food and drugs (USDA and FDA)
• Motor vehicles and equipment (NHTSA)
• Aircraft (FAA)Aircraft (FAA)
• Boats (Coast Guard)
• Alcoholic beverages tobacco firearms andAlcoholic beverages, tobacco, firearms, and      
explosives (BATFE)
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Product Safety StandardsProduct Safety Standards

I l CPSC• In general, CPSC statutes set a 
preference for voluntary private p y p
sector standards.

P i l d d• Private sector voluntary standards 
are often developed with the p
participation of CPSC staff.
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New Publicly Available Consumer 
Product Safety Information Database

www.SaferProducts.govg

W “li ”Went “live” on

March 11, 2011,
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CPSC Asia‐Pacific Office,
Beijing
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CPSC Asia‐Pacific Office in Beijing
AQSIQ, China

(incl. CIQs)

Foreign Govt. Stds.-Setting 
Orgs
(STAMEQ, TISI, ACCC)

U S N G

Individual Firms
(Manufacturers, Exporters)

Foreign Non-Govt. 
Standards-Setting Orgs
(Standards Australia, ISO)

U.S. Non-Government 
Standards Organizations
(ANSI, UL, ASTM)

U.S. Customs and Border 
Protection

Industry Representative Groups
(AmCham, Local Chambers of  
Commerce)

CPSC Asia‐Pacific 
Office, Beijing

International Govt. Bodies
(APEC, ASEAN)

Industry Associations
(ATVs, Fireworks, Toys, 

Product Safety and Consumer 
P i NGO

Apparel)
Third-Party Testing Labs
(BV, SGS, Intertek)

U.S. Embassies and Protection NGOs
(Safe Kids China, CHOICE 
Australia)

U.S. Embassies and 
Consulates
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2010 U.S. Imports of Products
Under CPSC Jurisdiction
All Others

17.3%

Under CPSC Jurisdiction

India 1.8%

Malaysia 1.8%

China 47.3%

Germany 2.1%

Vietnam 1.9%

Taiwan 3.0%

Korea 2.8%

y

Canada 5 6%

Japan 4.5%

Mexico 11.9%

Canada 5.6%

Source: U.S. International Trade Commission statistics and CPSC Directorate for Economic Analysis calculations.



Share of Total U.S. Imports of
Consumer Products from China

45%

50%
Consumer Products from China

35%

40%

25%

30%

15%

20%

5%

10%

0%

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010

Source: U.S. International Trade Commission statistics and Directorate for Economic Analysis calculations.



CPSC Efforts AgainstCPSC Efforts Against
Counterfeit ConsumerCounterfeit Consumer 

ProductsProducts
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Consumer Product Counterfeitingg

• CPSC focuses significant attention on this issue 
h f i i i fwhen counterfeiting may impact safety.

I f i d t f t i b t d d• Inferior product manufacturing, substandard 
components, and poor quality control can pose 
unreasonable risk of serious injury or deathunreasonable risk of serious injury or death.

• Some of the most commonly counterfeitedSome of the most commonly counterfeited 
products include electrical products that can 
cause electrocution and fire hazards.
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Requires a Multi‐faceted Approach

• Import surveillance• Import surveillance

• Retail surveillance

• Internet surveillance
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Import SurveillanceImport Surveillance

• CPSC’s Office of Import Surveillance and Inspection works 
closely with Customs and Border Protection (CBP)
– CPSC staff are co‐located with CBP port personnel at major ports of entry 

throughout the United States.
– CPSC participates in the Interagency Import Safety Working Group.

• Data Sharing with CBP
– CPSC staff are located at CTAC (Commercial Targeting & Analysis Center) andCPSC staff are located at CTAC (Commercial Targeting & Analysis Center) and 

have access to TECS (Treasury Enforcement Communication Systems).
– Improves CPSC’s ability to interdict violative products, by providing 

information on violators, seizures, and other enforcement activities.

• Importer Self‐Assessment Program
– CPSC staff are working with CBP to implement a program that allows 

companies to apply for a “low‐risk” status.



Import Samples CollectedImport Samples Collected
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Refusal to Admit ImportsRefusal to Admit Imports

• Products refused admissionmust beProducts refused admission must be 
destroyed, unless the U.S. Secretary of 
Treasury permits export.

• All expenses of destruction (including salaries, 
travel, per diem) shall be paid by the owner or 
consignee.

• If expenses of destruction are not paid, they 
become a lien against future imports by the 
same owner or consignee.
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Retail Surveillance
• Targeted blitzes focus on holiday toy safety, other children’s products, lead 

content, electrical products, and more.

• CPSC field investigators examine the packaging.

• They search for design inconsistency (or absence) of third party testing• They search for design inconsistency (or absence) of third party testing 
certification marks, such as: 

UL: Underwriters Laboratories Inc.,
CSA: Canadian Standards Association andCSA: Canadian Standards Association, and
CE: Conformance European.

• They also evaluate the overall quality of the product• They also evaluate the overall quality of the product.

• Indications that a product may be counterfeit prompt further evaluation 
dand testing .
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Internet Surveillance
• Many firms sell their products exclusively from Internet 

websites.websites.

• CPSC dedicates investigative staff to Internet surveillance, some 
full‐time.

• Visit importer websites importer/wholesaler chat rooms andVisit importer websites, importer/wholesaler chat rooms, and 
Internet auction sites to develop leads regarding retailers and 
wholesalers who might be offering counterfeit, recalled or 
th i l ti d t th t bl f tother violative products that may pose unreasonable safety 

risks.
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Recalls by Product OriginRecalls by Product Origin
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•NIPRC was created in July 2008 and is headquartered in 
Arlington, VA.

•Led by U.S. Immigration and Customs Enforcement (ICE), using 
funding from the U.S. Department of Homeland Security.funding from the U.S. Department of Homeland Security.

•Strategic interagency partnership among U.S. government 
agencies to share information, develop initiatives, coordinate 
enforcement activities, and conduct investigations related to 
intellectual property theft.
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•NIPRC is well‐known and receives counterfeit product leadsNIPRC is well known and receives counterfeit product leads 
from foreign government agencies, industry members, and 
consumers worldwide.

•Investigative resources are pooled, resulting in timely, 
coordinated and effective joint responses across the U.S. ff j p
government. 

•Formal participation in the NIPRC strengthens important inter‐
agency relationships that protect the American public.

22



F M I f tiFor More Information

WWW.CPSC.GOVWWW.CPSC.GOV
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Contact InformationContact Information
Jeffrey Hilsgen

CPSC Attaché and Regional Director, Asia‐Pacific
+86‐10‐8531‐3318
JHilsgen@cpsc govJHilsgen@cpsc.gov

Wang Xin (Jenny)g ( y)
CPSC Regional Product Safety Specialist, Asia‐Pacific

+86‐10‐8531‐3319
XW @XWang@cpsc.gov
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