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Introduction

The United States Consumer Product Safety Commission’s (CPSC) Summary of
Performance and Financial Information Report (SPFI) for Fiscal Year (FY) 2015
provides a summary of the most relevant performance and financial information to
help the President, Congress, and the public assess our stewardship over the
resources entrusted to us. The CPSC’s FY 2015 Agency Financial Report (AFR), FY
2015 Annual Performance Report (APR), and FY 2015 Annual Operating Plan
(AOP) contain more comprehensive information and analyses. (Reports can be
accessed here).

Funding and Performance
Where our funding comes from

The CPSC’s FY 2015 annual appropriation was $123.0 million. Additional funds
available in FY 2015 were $1.0 million to implement the Virginia Graeme Baker
Pool and Spa Safety Act (VGB Act) grant program, which is available until
expended, $3.0 million from offsetting collections for the CPSC data collection work
that is done on a reimbursable basis with partner government agencies and $9.1
million from prior-year unobligated appropriations.

The sum of all operating funds available for obligation in FY 2015 was $126.0
million, a $6.4 million increase relative to FY 2014. The difference from the prior
year is mostly attributable to the increase in appropriations received to fund the
CPSC’s import surveillance activities.

Where our funding goes

Net Cost of Operations - FY 2015

The graph shows the net A%E‘;é’i i Leademip in
cost for each of the five ‘ s
strategic goals in the CPSC’s
FY 2011-FY 2016 strategic
plan. The CPSC's net cost of
operations was $128.6
million for the fiscal year
ended September 30, 2015.
This also includes costs that
will be funded in future years and that are required to be recognized as part of the
cost of operations; these include depreciation on property and equipment,
imputed costs, and the impact of changes in actuarial estimates on workers
compensation. Additional information is available here .

What we accomplished
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http://www.cpsc.gov/en/About-CPSC/Agency-Reports/Performance-and-Budget/
http://www.cpsc.gov/Global/About-CPSC/Budget-and-Performance/2015AgencyFinancialReport.pdf#page=21

Challenges
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the challenge more complex for the CPSC to oversee and regulate thousands
of product types. Product safety can suffer in countries where domestic regu-
lation is not effective and quality control systems are lacking. Led by the
CPSC, regulatory agencies, standards organizations, and consumer and indus-
try groups worldwide are working to address consumer product safety
across multiple geographies and priorities. The CPSC is working to mitigate
the most pressing product safety hazards by establishing a clearly defined
leadership agenda and by working with key global and domestic stakehold-
ers.

Results

The CPSC met or exceeded FY 2015 targets for five key performance
measures and did not meet the target for one key performance measure for
Strategic Goal 1. Selected FY 2015 achievements include:

provided product safety training and in-depth briefings to product safety
officials and industries from 15 foreign jurisdictions;

conducted international training exchanges with the consumer product
safety authorities of Australia and South Korea; and

participated in the Organization for Economic Cooperation and Develop-
ment (OECD) Working Party on Consumer Product Safety’s March 2015
consumer outreach project that conducted an international campaign to
alert consumers about the dangers of laundry pod ingestion by children.




Challenges

Strategic Goal 2: Commitment to Prevention
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hazards and safety defects Annual target
arise in the very early stag- DTt
es of the supply chain, in-
cluding product design and
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raw materials. Given the
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of products under the ju-
risdiction of domestic and
foreign regulatory agencies, enforcement activities alone are unlikely to suc-
ceed in completely preventing product hazards from occurring. Preventing
hazards from entering the marketplace is one of the most effective ways the
CPSC can protect consumers.

Results

The CPSC met or exceeded FY 2015 targets for four key performance
measures and did not meet the target for one key performance measure for
Strategic Goal 2. Selected FY 2015 achievements include:

e completed six final CPSIA-related rules during FY 2015, which contribut-
ed to a cumulative total of 49 final CPSIA-related rules completed
between the passage of CPSIA in 2008 and the end of FY 2015;
participated in the U.S. government’s National Nanotechnology Initiative
(Nano.gov), to sponsor research and data collection to identify releases of
nanoparticles from selected consumer products to determine the potential
health effects from exposure; and
participated in 81 voluntary standard activities, collaborating with industry
leaders, consumer advocates, and other stakeholders to improve consensus
voluntary standards across a wide range of consumer products.



http://www.nano.gov/

Challenges
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tion grew from $411
billion in 2002 to
$754 billion in 2015,
an increase of 80 per-
cent. The CPSC must
determine quickly and
accurately which
product hazards rep-
resent the greatest risks to consumer safety. The CPSC uses a systematic ap-
proach to enhance the quality of crucial product hazard data and reduce the
time needed to identify trends. The agency's approach includes systematic
collection and assessment of hazard data, scanning the marketplace regularly,
expanding imports surveillance efforts, and increasing surveillance of used
consumer products offered for resale.
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Results

The CPSC met or exceeded FY 2015 targets for all 14 key performance
measures for Strategic Goal 3. Selected FY 2015 achievements include:

screened more than 35,000 different imported consumer products at U.S.
ports of entry;

cleared 99.6 percent of import shipments within one business day;

The CPSC’s Internet Surveillance unit contacted approximately 9,495 firms
and individuals who were offering for sale banned or previously recalled
consumer products via Internet websites, halting many sales and keeping
dangerous products out of the marketplace; and

received nearly 67,000 calls to the CPSC Hotline, where consumers can con-
tact the agency directly with product safety hazard information or concerns.
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Challenges Strategic Goal 4: Decisive Response
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been identified, the CPSC takes action to protect consumers. The CPSC uses a

multifaceted approach to address incidents and injuries, including field investi-

gations and analyses, establishment inspections, product testing by scientists

and engineers, and working with firms on product recalls when necessary.

Results

The CPSC met or exceeded FY 2015 targets for seven key performance
measures and did not meet the target for one key performance measure for
Strategic Goal 4. Selected FY 2015 achievements include:

completed nearly 3,840 establishment inspections of firms for compliance
with the CPSC’s laws and regulations;

sent nearly 2,960 Notices of Non-Compliance and negotiated nearly 365
corrective action plans (CAPs) to address safety in consumer products;
conducted nearly 415 recalls, involving approximately 68 million units; and
negotiated nearly $26 million in civil penalties through out-of-court
settlements.




Challenges

Strategic Goal 5: Raising Awareness
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that have inherent safety risks. The CPSC uses a wide array of communication strategies to
inform the public safety about issues and agency capabilities, including press releases, social
media, radio and television announcements, videos, and public appearances by agency per-
sonnel.

Results

The CPSC met or exceeded FY 2015 targets for all five key performance measures for
Strategic Goal 5. Selected FY 2015 achievements include:

More than 16 billion impressions of the CPSC safety messages were received by consum-
ers, including about 519 million impressions for the CPSC'’s crib safety education
program (Safe to Sleep®); more than 81 million impressions for minority outreach
efforts; and nearly 1.2 billion impressions for the pool drowning and drain entrapment
prevention program;

CPSC increased the number of members of the Neighborhood Safety Network (NSN) from
approximately 3,000 in 2009 to 9,200 in FY 2015. The NSN is a grassroots outreach program
that provides timely information to member organizations and individuals, who in turn,
share the CPSC safety messages with underserved consumers who might otherwise never
hear of or receive information from the CPSC;

More than 37,000 followers received the CPSC’s safety messages on Twitter in FY 2015.
More than 24 million impressions were received by consumers from Hispanic media and
media interviews in Spanish for all major media events; and

CPSC conducted an award-winning CO Poster Contest for middle-school students; the CPSC
received about 700 submissions from across the country.




The CPSC’s Achievements at a Glance

The Federal Managers’ Financial Integrity Act and Office of Management and
Budget Circular A-123 require agencies to report to the President and Con-
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gress on the effectiveness of internal controls over programmatic operations
and financial activities.

The CPSC takes seriously its responsibility for stewardship of the resources
for which it is entrusted and for reporting on the CPSC’s budget and perfor-
mance outcomes.

This past fiscal year, the CPSC has built upon its commitment for sustained
financial management excellence. Some of CPSC’s most significant financial
accomplishments in FY 2015 include:

Continuing to build upon its Office of Management and Budget Circular A-
123 Appendix-A internal controls program by actively testing financial
controls for risk selected cycles throughout the year, and implementing
corrective actions and process improvements to bolster the control envi-
ronment, where necessary.

Developing and initiating the implementation of a plan to comply with
the new government-wide requirements of the Digital Accountability and
Transparency Act of 2014 that will eventually require uniform reporting
of 57 data elements to the Treasury Department on a quarterly basis and
be made publicly available.

Implementing a new travel management system that agency employees
use to arrange and request reimbursement for official travel; the new
system replaces a legacy travel system.

Implementing updated policies and procedures for civil penalties collec-
tions, travel delegations and uncollectable debts to improve the overall
controls and modernize processes.

Updating improper payments risk analysis and reporting to align with
new Office of Management and Budget guidance.

The CPSC was satisfied to have received an unmodified opinion on its FY
2015 financial statements. The accomplishments in FY 2015 are the result of
the efforts of dedicated, hardworking professionals across the CPSC.

Summary of Significant Management and
Performance Challenges Identified by the
Office of Inspector General (0OIG)

e Adequacy of Internal Controls
o Information Technology Security
e Budget Uncertainty

Financial Report.

The CPSC’s Office of Inspector General (OIG) identified manage-
ment and performance challenges in the following three areas:
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Chairman’s Challenges
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Contact Information

Official Mailing Address:
U.S. Consumer Product Safety Commission
4330 East West Highway
Bethesda, MD 20814

Phone: (301) 504-7923
Hours: Mon.-Fri. 8 a.m. to 4:30 p.m. ET
Fax: (301) 504-0124 and (301) 504-0025
E-mail: Please use our Contact Form click

Toll-Free Consumer Hotline:
Phone: (800) 638-2772; TTY (301) 595-7054
Hours: Mon.-Fri. 8 a.m. to 5:30 p.m. ET; messages can be left anytime.



http://www.cpsc.gov/About-CPSC/Contact-Information/Contact-Specific-Offices-and-Public-Information/Information-Center/

